
Digital Communication (CI) Campaign Form
BACKGROUND PAPER 

DIGITAL COMMUNICATION CAMPAIGN (Unit Award) 
(Name of Digital Communication Campaign) 
(Submitting Unit) 

CAMPAIGN REQUESTER: (Who requested service?) 

EXAMPLE: 

Commander, 11 Civil Engineering Squadron, Bolling AFB, DC 

CAMPAIGN OBJECTIVE: (What did the customer hope to accomplish? Include any pertinent initial benchmark statistics.) 

EXAMPLE: 

Objective 1: Reduce numbers of phone calls from community on construction projects. (Current 50 calls/day) 

Objective 2: Reduce complaints on outdated facilities scheduled for construction. (Current 20/day) 

Objective 3: Prevent injuries in the construction areas. 

TARGET AUDIENCE: (Who did customer wish to reach? List primary and secondary audiences, if appropriate.) 

EXAMPLE: 

Objectives 1 & 2: Child Care Center -- Military member and/or spouse with children; Dormitory reconstruction -- Enlisted members living in, or on waiting list for dormitory quarters. 

Objective 3: Primary: Children and adults living/working in/around construction areas. Secondary: All community members. 

SUMMARY OF ACTIONS TAKEN: (Brief chronology of campaign from initial request to end of campaign -- if campaign is finished. Include coordination with other organizations in supporting the campaign, such as the local Public Affairs representative. On-going campaigns must have started during the program year.) 

CAMPAIGN RESULTS: (Summary of what goals were achieved--how successful the campaign was. Include any changes to initial benchmark statistics pertaining to each objective, survey results, or customer feedback.)

