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USASOC Kansas Speedway and Fort Leavenworth Outreach Project, Department of Army Community Relations Award

For five years U.S. Army Special Operations Command (USASOC) has participated in NASCAR pre-race events in salute of the men and women of the Army and Army Special Operations Forces (ARSOF).  USASOC’s pre-race aerial demonstrations at the Atlanta Motor Speedway date back to 2004 and set the stage for ARSOF’s aerial capabilities demonstration for our tax-paying public.   

In 2008, the Kansas Motor Speedway extended the invitation to USASOC to perform in a region that is home to the 158th Aviation Regiment, New Century Air Park in Olathe; Kansas City Recruiting Battalion, Kansas City, Mo.; and neighboring installations, Fort Leavenworth, Fort Riley and Fort Leonard Wood.    

In addition, two key military audiences were identified at neighboring Fort Leavenworth.  Future ARSOF leaders attending Command and General Staff College and senior leadership at the Combined Arms Center would have first hand exposure to ARSOF assets.  An offer was extended to Command and General Staff College (CGSC) and Combined Arms Center (CAC) by USASOC to bring senior leadership, Soldiers and equipment to Fort Leavenworth to maximize the use of assets designated for the NASCAR event.  

This outreach opportunity supported USASOC’s Community Relations Plan and would largely benefit Army recruiting efforts in reaching a large population of the general public and it would serve as an opportunity to educate and inform future Army leaders at Fort Leavenworth.  

Having identified the benefit for both ARSOF and the Army, USASOC moved forward to support the RV Camping World 400 pre-race and race day activities at the Kansas Speedway, Kansas City, 25-28 Sep, and at Fort Leavenworth, 29 Sep.  Mission planning kicked off to conduct strategic outreach operations at Kansas Speedway and Fort Leavenworth to demonstrate ARSOF’s continued critical support to the defense of the United States.  

The tactical aerial demonstration lineup included:

· Precision jump of the ARSOF Soldiers used to land behind enemy lines.

· USASOC Command Demonstration Parachute Team, the Black Daggers.  Platform provided by 158th Avn. Regiment.

· ARSOF Soldiers infiltration capabilities

· Two MH6 Little Birds with four SF Soldiers on each Little Bird (8 PAX) in full combat gear, riding on exterior pods.       

· MH-47 Chinook delivery of the race pace car.

·  USASOC public address to audience

· USASOC commanding general (CG) remarks

· Introduction of ARSOF Warriors recognized for valor and sacrifice

· Drivers introductions then greeting of ARSOF Warriors

· Flyover to include:

· 2 - MH6 Little Birds

· MH47 

· Static Displays at the Speedway and Army’s Command and General Staff  School using assets from Kansas Speedway

· 2 - MH6 Little Birds

· 12-man Special Forces Operational Detachment Alpha with weapons

· Communication of USASOC vision and ARSOF contributions 

· USASOC CG meet with ARSOF CGSC students

· USASOC CG discussions and lectures with future Army leaders at the Combine Arms Center

Key tasks were identified and skillfully executed by ARSOF Soldiers in a precision military capabilities demonstration of tactical operations performed before a sell-out crowd of more than 81,000 people.  

USASOC’s participation in these events have proven successful in both its short term goal; to inform and educate the local community of Army Special Operation Command and its Soldiers, and its long term goal;  to attract and retain quality Soldiers and maintain public support.   

New relationships with the local Kansas City audiences were built and former relationships reinforced through USASOC and the Army’s positive communication and support.  Through personal exchanges with senior USASOC leadership, about 200 future Army leaders were better informed of the ARSOF vision, capabilities, challenges, and our limitations.  

USASOC’s participation in this event achieved the three desired effects of outreach; attract and retain quality Soldiers, maintain public support, and resource the Army.  
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