Maj. Gen. Keith L. Ware
Public Affairs Competition

Category F:
Outstanding Initiative in New Media



SUBJECT: 2011 MG KEITH L. WARE PUBLIC AFFAIRS COMPETITION
Appendix A: Entry Form

MEDIUM (print or broadcast): Print

CATEGORY: F-Outstanding Initiative in New Media TYPE OF AWARD (unit or individual): Unit
ENTRY TITLE: Missouri National Guard Use of Emerging Media Technology
PUBLICATION/AIR DATE: n/fa  LOCATION: n/a

UNIT POC (include rank, name, branch of service, position title, e-mail address, DSN and commercial
phone numbers and commander’s name):

Maj. Tamara Spicer, Missouri National Guard, Public Affairs Officer, tamara.spicer@us.army.mil
DSN: 555-9846, Commercial: (573) 638-9846, Fax: (573) 638-9848

SUBMITTING UNIT (include unit name and complete mailing address, DSN and commercial
phone number and fax number; please spell out all acronyms)

Missouri National Guard Public Affairs Office, 2302 Militia Drive, Jefferson City, MO 65101
DSN: 555-9846, Commercial: (573) 638-9846, Fax: (573) 638-9848

PLAQUE SHOULD BE ISSUED TO (enter an individual’s name for individual awards only)
Missouri National Guard Public Affairs Office
Gender: n/a

SIGNIFICANT CONTRIBUTORS (list up to five for unit awards only):

Maj. Tamara Spicer; 1Lt. John Quin; Master Sgt. Mary Williams; Staff Sgt. Christopher Robertson; Sgt.
Sarah Lupescu

UNIT/DUTY SECTION: Missouri National Guard Public Affairs Office

SUPERVISOR’S SIGNATURE BLOCK AND SIGNATURE:

TAMARA L. SPICER
MAJ, TC, MOARNG
Public Affairs Officer
Phone: (573) 638-9846
Fax: (573) 638-9848

Page 2 of 20



Category G: Initiative in New Media (unit Category)
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Nominee: Missouri Army National Guard Public Affairs Office

Background

When Maj. Gen. Stephen L. Danner was appointed adjutant general of the Missouri National Guard, he
laid out his vision for the public affairs office to use emerging media to publicize his three top priorities:
the Missouri National Guard’s people, training and mission. Adding to his vision, this year the Guard
implemented its strategic plan which includes incorporating strategic communication throughout the
organization.

Since then, the Missouri National Guard Public Affairs office (PAO) has established an integrated, highly-
effective new media program to meet the Missouri Guard’s priorities and strategic initiative. The PAO
populates its social media products over various platforms including Facebook, YouTube, MySpace and
Twitter. The office also recently launched a new community initiative through Google+ and created a
presence on Flickr.

Along with home-grown tools such as the Bear Facts Online, the newly revamped website and the
Guard'’s blog, the PAO developed a streamlined system that allows it to disseminate a vast amount of
information and messages with one voice over a wide range of media to a varied audience.

In over 163 continuous days, the Missouri National Guard supported the Governor during four of the
most difficult emergencies the state has endured in years. During these emergencies the media was
prepared to communicate the news the instant it happened, the Missouri National Guard public affairs
office - in an unprecedented effort — poised itself to respond almost as fast and in some instances even
quicker. The PAO successfully put into action its social media platforms to support continuous
emergency communication efforts throughout those emergencies.

The office reached out to its external and internal key publics through its social media resources and saw
its efforts to deliver timely Army messages through emerging media technology exceed expectations
beginning at the start of the year, when Soldiers were on scene providing much needed support during
the largest winter storm in 50 years that affected 39 counties; followed by a two-month flood fight along
the Mississippi River; and as the draw down began, Public Affairs was on the scene providing up to date
news coverage when troops were mobilized to support relief efforts of one of the most devastating
tornados in American history struck Joplin; then again when the Guard staged its troops and equipment
to support flood operations along the Missouri River.

Short and Long Term Objectives

The PAO did not have the luxury of continuing its day-to-day communication strategy in the midst of
handling only one state emergency at a time; so in the short term, the office revamped how it prepared
and provided citizens and communities real-time information by coordinating its efforts with the
Governor’s office, and other state and local emergency response agencies. Because of the intensity of
the unplanned natural disasters that disrupted normal operations this year, the office’s overarching goal
of steady communication dissemination was maintained at a heightened level for a concentrated period
of time. The Missouri Public Affairs Strategic objectives are:
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a. Populate social media sites daily with timely, informative and thought provoking content;

b. Create an avenue to provide maximum information dissemination with minimum delay, usage, and
two-way communication;

c. Generate content that increases visits and re-visits to the Missouri Guard website and other social
media sites; and

d. Ensure site technical and administrative maintenance.

The Missouri National Guard maintains a presence on a variety of recognized social networking sites
through the following URLs:

e Missouri National Guard Website: http://www.moguard.com/

e Bear Facts Online: http://www.moguard.com/bearfacts-online.html|

e Facebook: http://www.facebook.com/Missouri.National.Guard

e MySpace: www.myspace.com/missouri_ng

e  Twitter: www.twitter.com/Missouri NG

e DVIDS: http://www.dvidshub.net/index.php

e YouTube: www.youtube.com/MoNationalGuard

e  Flickr: www.flickr.com/photos/missouriguard

e Missouri National Guard Live: http://www.moguard.com/blog/

e Google+: https://plus.google.com/b/102742162500800706050/102742162500800706050
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Target Audience/Communities

The Missouri National Guard has multiple target audiences, including active and retired members, their
family, state and federal employees, friends and constituents who show their support and seek updated
Guard information from the Guard’s various social media sites.

The demographics of those on the Missouri National Guard Facebook page show that the fan base is as
diverse as is the Missouri National Guard.

Search 4 ¥; Missouri National Guard Home ~

Demographics
Gender and Age?
1.5%
Female 46% I 13%
1317 1824 2534 1544 45-54 55+
Countries’ Cities” Language?
8,083 Urited States 636 Saint Lois 8,288 English (US)
86 Canada 338 Kansas City 270 English (LK)
61 Qatar 327 Springfield 80 Spanish
39 Germany 238 Chicago 24 French (France)
28 United Kingdom 170 Houston 23 Italian
27 Italy 163 Columbia 22 Arabic
26 Phiippines 111 Sikeston 18 Turkish
Mare Mare More
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Growth

The Missouri Guard’s Facebook page was originally created in the spring of 2009. At the end of 2010 the
page had grown to over 5,200 fans, averaging approximately 250 new “likes” per month. Emphasizing
the many positive actions and support efforts the Guard conducted during emergency operations this
year proved invaluable and the Missouri Guard's Facebook population saw a 75 percent increase over
2010 with an average growth rate of 327 fans per month —for a total of 3,929 new “likes” and rounding
out the year with 9,129 in population. The number of people joining the Guard’s Twitter page also
corresponds with heightened state emergency response. Last year there were just over 1,150 Twitter
followers, while today the Missouri National Guard’s Twitter page has just over 2, 435 followers.

() Insights » Missouri National Guard » Users + Create an Ad
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The Missouri Guard’s Facebook page shows the spike in interactive communication and information
consumption as the Guard responded to the January/February blizzard; the Joplin Tornado in May and
the minimum interaction as the Guard finished out the year in relative calm.
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Missouri National Guard New Media

The Missouri Guard website was born in February of
2000. In the fall of 2010, The Missouri National
Guard did a complete redesign of the website. In the
summer of 2011, Moguard.com has progressed even
further and added many new features, to continue as
the best website to tell the story of the Missouri
National Guard. The PAO disseminated a release (see
page 8) highlighting the new changes.

Prior to the use of social media, the Missouri National
Guard Public Affairs Office produced a monthly
printed publication, Bear Facts. In the fall of 1998,
The PAO expanded the Bear Facts Magazine’s reach
and began adding minimal supplemental articles and
content to its website — and The Bear Facts Online was
born. Some years back, due to the rising cost of
printing and mailing and the decrease in the amount
of available funds, the Bear Facts was reduced to a bi-

annual publication. Now, the Missouri National Guard’s Bear Facts Online is the premiere standard

__MISSION >

WELCOME TO OPPORTUNITY

_ VALUES >

outlet for disseminating news articles.

Today the online publication is fully integrated
with new media outreach and is a landing page on
the Guard’s website where individual stories and
press releases are published. Here, patrons may
read the same stories that had previous appeared
in the printed format.

Along with new social media outreach, members
of the Guard and their families are exposed to
news, video and releases while they visit the
website for other pertinent Guard information.

Google+ has already grown to an astounding 40
million+ and the trend is growing. On November
8th, the Missouri National Guard added Google+
to a growing number of ways the Guard members
and families can connect online with their Guard
family. Designed to be a place for Guard members

to see more than just news about the Guard, they can discuss the Missouri National Guard with new
circles of friends - to meet through chats, circles, hangouts, games, posts, streams and photos.
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llI‘i Maj. Tamara Spicer

Public Affairs Office
(573) 638-9846
ngmo.paoc@us.army.mil

R11-351

For Immediate Release

Missouri National Guard introduces new features on its website

JEFFERSON CITY, Mo. — Those checking out the Missouri National Guard website will find they have
more online options as the organization brings new features to moguard.com when it goes live this
week.

The Missouri National Guard, home to a diverse mixture of employees — federal, state, military and
civilian, as well as a vast constituent base and the general public - has introduced new options to the
website that will increase convenience while creating a more interactive experience.

“We're really excited about what the site now offers everyone who stops by,” said Staff Sergeant
Christopher Robertson, the Missouri National Guard webmaster. A number of new items have been
introduced to the website that our consumers will find very useful.”

From the general public, employment seekers, to current and retired Service members, the website has
something for everyone.

“The Missouri National Guard is a community-based organization and our activities are of interest to a
immense number of stakeholders,” added Robertson. “The new integrated website is a platform where
we want our constituents to be able to browse and navigate with ease.”

The launch page has more user friendly features and is set up to cater to the user’s specific need.

“Now someone going to our website has the ease of new interactive buttons and navigation tools and our
site is also tailored demographically,” said Robertson. “For instance, a retiree can easily connect within
our website in a whole new way to areas of the site specifically designed and tailored to keep that retiree
actively engaged in things of interest to them.”

Connecting to the site is still the best way to keep up with the latest news and Missouri Guard
happenings. The highlights also make it easier for users to share information on social media sites such
as Facebook and Twitter.

g Missouri National Guard introduces new features on its website Page 2

The new features include a news carousel on several pages, an armory locator map, and the site is now
optimized for cell phones and portable devices.

Among those new technologies are:

Up to date news, just for you.
-The news carousel on each main page shows the five current articles customized for each page you are
looking at.

Armories and services in your hometown.
-The armory locator map helps you search for and find directions to the nearest Missouri National Guard
armories and services.

Surf Moguard on the go.
-The site has also been optimized for cell phones and other portable devices.

These new features are designed to make Moguard.com a place you can go, anytime and anywhere, to
find up to date, accurate and quick information.

For more information, please visit www.moguard.com and our social media sites:

www. facebook.com/Missouri.National.Guard; www.twitter.com/Missouri NG;
www.youtube.com/MoNational Guard; www.myspace.com/missouri_ng;
www.lickr.com/photos/missouriguard

_30-
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Content

To create a broader prominence in the social media realm, the Missouri Guard’s Facebook and other
social media sites are a way to present important information to a wide audience. Uploads have
included video, feature articles, contest drawings, photos and much more. All video products are also
placed on the DVIDS site for media and public access. All Facebook and MoGuard Bear Facts and are
also linked on Twitter.

Information — Term of Use
The Missouri National Guard’s social media term of use is very specific, outlined her e in its entirety:
MISSOURI NATIONAL GUARD SOCIAL MEDIA TERMS OF SERVICE

- These media may contain e-mail services, wall posts, messages, notes, blogs, chat areas, news
groups, forums, communities, personal Web pages, calendars, photo albums, videos, and/or
other message or communication facilities designed to enable you to communicate with others
(each a "Communication Service" and collectively "Communication Services").

- Those who use the Missouri National Guard's Communication Services must do so only to post,
send and receive messages and material that are proper and, when applicable, related to the
particular Communication Service.

- By way of example, and not as a limitation, you agree that when using the Communication
Services, you will not:

e Use the Communication Services in connection with surveys, contests, pyramid
schemes, chain letters, junk email, spamming or any duplicative or unsolicited messages
(commercial or otherwise).

e Defame, abuse, harass, stalk, threaten or otherwise violate the legal rights (such as
rights of privacy and publicity) of others.

e Publish, post, upload, distribute or disseminate any inappropriate, profane, defamatory,
obscene, indecent or unlawful topic, name, material or information.

e Upload, or otherwise make available, files that contain images, photographs, software
or other material protected by intellectual property laws, including, by way of example,
and not as limitation, copyright or trademark laws (or by rights of privacy or publicity)
unless you own or control the rights thereto or have received all necessary consent to
do the same.

Page 10 of 20



Category G: Initiative in New Media (unit Category)
Missouri National Guard New Media

Use any material or information, including images or photographs, which are made
available through the Services in any manner that infringes any copyright, trademark,
patent, trade secret, or other proprietary right of any party.

e Upload files that contain viruses, Trojan horses, worms, time bombs, cancelbots,
corrupted files, or any other similar software or programs that may damage the
operation of another's computer or property of another.

e Advertise or offer to sell or buy any goods or services for any business purpose, unless
such Communication Services specifically allows such messages.

e Download any file posted by another user of a Communication Service that you know,
or reasonably should know, cannot be legally reproduced, displayed, performed, and/or
distributed in such manner.

o Falsify or delete any copyright management information, such as author attributions,
legal or other proper notices or proprietary designations or labels of the origin or source
of software or other material contained in a file that is uploaded.

e Restrict or inhibit any other user from using and enjoying the Communication Services.

¢ Violate any code of conduct or other guidelines which may be applicable for any
particular Communication Service.

e Harvest or otherwise collect information about others, including email addresses.
¢ Violate any applicable laws or regulations.
e Create a false identity for the purpose of misleading others.

e Use, download or otherwise copy, or provide (whether or not for a fee) to a person or
entity any directory of users of the Services or other user or usage information or any
portion thereof.

LINKS TO ANY THIRD PARTY SITES

- Links on this site may let you leave the Missouri National Guard's site. The linked sites are not
under the control of the Missouri National Guard and the Missouri National Guard is not
responsible for the contents of any linked site or any link contained on a linked site, or any
changes or updates to such sites.

- The Missouri National Guard is not responsible for webcasting or any other form of transmission
received from any linked site.

- The Missouri National Guard is provides links to you only as a convenience, and the inclusion of
any link does not imply endorsement by the Missouri National Guard of that site.
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OPERATIONAL SECURITY (OPSEC)

Operation Security (OPSEC) includes any (CLASSIFIED) information including, but not limited to,
the movement of soldiers in and out of theaters of operation, current and ongoing military
operations, or tactics, techniques and procedures poses a security risk to soldiers.

- This risk needs to be mitigated at all times, and any (CLASSIFIED) information containing dates,
complete names, and the locations of soldiers or their immediate family, and military operations
needs to be guarded and kept confidential at all times.

- Thisis a public Web site and as such there is no way to control whoever may view the
information that is posted.

MATERIALS PROVIDED TO THE MISSOURI NATIONAL GUARD OR POSTED AT ANY MISSOURI NATIONAL
GUARD WEB SITE

- The Missouri National Guard does not claim ownership of the materials (including feedback and
suggestions) you post, upload, input or submit to any Services or its associated services for
review by the general public, or by the members of any public or private community, (each a
"Submission" and collectively "Submissions").

- However, by posting, uploading, inputting, providing or submitting ("Posting") your Submission,
you are granting the Missouri National Guard, its affiliated companies and necessary sub-
licensees permission to use your Submission in connection with the operation of their Internet
businesses (including, without limitation, all Missouri National Guard Services), including,
without limitation, the license rights to: copy, distribute, transmit, publicly display, publicly
perform, reproduce, edit, translate and reformat your Submission; to publish your name in
connection with your Submission; and the right to sub-license such rights to any supplier of the
Services.
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Social Media Strategy

To properly cover the Missouri National Guard’s response to four major state emergencies, a strategy
plan was put in place. The PAOs purpose was to successfully disseminate coordinated information and
provided necessary community relates support as needed.

To ensure a successful emergency response the PAO was proactive in providing news releases and using
all its social media outlets to inform and educate its growing audience about everything from safety tips
to the efforts of their hometown Citizen Soldiers and Airmen.

The Missouri National Guard State Emergencies Coverage

Theme: Mount a successful emergency response through a proactively coordinated
communications and community relations effort in order to provide necessary
coverage of all SED activities

LOE: Soldiers and Families of the Missouri National Guard

Daily Update & The PAO would monitor its social media sites, other organizations sites; review

Brief news coverage and provide a daily update of critical concerns and develop a
release plan for updated information

Facebook: Communities relied heavily on information they could use and trust. While some

agencies created new Facebook pages specific to the disaster; the Missouri Guard
constituents had the comfort of knowing the Missouri Guard was providing
updated information via a page they were already familiar with and where they
could find links to other services and information the PAO office had researched
and uploaded to its page.

Twitter: Twitter is known for being a tool that an organization can use to provide minute-
by-minute updates as needed; with many having the ability to receive updates via
hand held devises the public affairs office ensured tweets were disseminated
consistently.

Flickr Media was routinely directed to the Missouri Guard’s Flickr page to receive
updated on-the scene photos which often were the first sites of damaged areas.
moguard.com The Missouri Guard website and online magazine served as a place where the

Guard family of Soldiers and Airmen could go to see stories and features focusing
on the job they were doing serving the communities.

YouTube & Out in the field it was more expedient to use YouTube and the PAO created a

DVIDS system for uploading its video footage there and later uploading it to DVIDS

Goal: To educate & inform audience about the Soldiers and Airmen of the Missouri
National Guard celebrating the 374" Birthday of the National Guard.

Measures of The public affairs interactive communities was a place where content exchange

Effectiveness: was significant, transparent and it showed in the its reach as all of the Missouri

National Guard Social Media Sites increased in the number of active subscribers.
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The PAO also used government-to-citizen communications solutions vendor GovDelivery, which
specializes in Web-based e-mail notification and automation to maximize direct connections. This tool is
primarily used to expand our reach and provide key publics such as Soldiers with an AKO email account
or legislators with information - while any product released includes a footer that directs consumers
back to the various social media sites for additional information and updates.

Information

The collection and dissemination of information and news is a collaborative effort — The Public Affairs
includes fulltime staff, Service members in the Air and Army Guard, Unit Public Affairs Representatives
and the 70th Mobile public affairs Detachment.

During the four natural disasters, social media was used to keep the public informed by providing
information and pictures.

¥%ﬁum
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Missouri National Guard’s videographers

currently posts video products to Facebook,
Bert Nackmal Bunid » Vidaos . YouTube and for media access, DVIDS by.

Although many are created in-house, submitted
videos are accepted for consideration based on
National Guard relevance. These videos are
linked to Twitter and MySpace.

Topics are as diverse as our audience. At the end
of 2011, the Missouri National Guard had over
220 videos between Facebook and YouTube
which includes topics from command messages,

award ceremonies, air shows, retiree appreciation

In 2011, the state endured some of the most
difficult state emergencies it has faced in years.
Missouri National Guard used its video products to
keep Missourians and the nation abreast of daily
happenings and changing conditions. As word
spread of the daring rescue and it being caught on
tape, the Missouri Guard and the Soldiers involved
received national news coverage.
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In early 2010, the Missouri National Guard had
the nation’s highest suicide rate among National
Guards. The suicides reflected a trend by which
the state of Missouri was above national
averages. There was no single common factor to
identify who was most at risk or why.

When confronted with the problem of a high
rate of suicide among the members, the Missouri
National Guard established an effective
community relations program to help educate
the community and help prevent future suicide.

In support of the Suicide Awareness project,
social media was used as a tool to communicate
with Soldiers, Airmen, Families and friends.
The Missouri National Guard saw a remarkable drop in the number of suicides. In January 2011, the first
video produced was and highlighted through various social media outs was in keeping with the Missouri
Guard'’s suicide awareness campaign.

Photos

m=== - Social media gives members of the Missouri
" National Guard at home and abroad the chance to
share photographs of their activities. By creating
albums in such places as Flickr, media has a readily
available supply of updated photos. Facebook,
Twitter and other forms of social media like
MySpace also keeps fans and followers abreast of
local events. The PAO routinely updates photos

and post them for easy access.

Members of the Guard have used this outlet to

distribute pictures of Soldiers and Airmen during
. deployment, deployment and coming home
ceremonies as well as featuring Soldiers during training — such as new recruits sharing with their family
and friends exercises that they undertake with the Recruit Sustainment Program.

This year, photos were especially used to document state emergency duty and provide media outlets
with timely pictures and information for national dissemination.
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Messages

Missouri National Guard's Profile
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wall Missouri National Guard - Mast Recent = for joplin | have not gotten the call yet from the unit and | vant to
hel
Share: [] Starus [3) Photo 4] Link S Video = Question B semoren
virte i Jonathon Guy call your chain of command start with your tezm

lazdar hems s simur chain of command firs

The National Guard

"Our reaction was 2 combination of our training and natural instinct,” Sat,

Tim Bedges 55, “We knew immedicey that we nesded m 30 Quckiy,
i sivasors s know e wers sbis o saue 3 e odsy

g ek E foaiasg e And on a lighter note, as part of a nationwide FOX

About # Edit
Posting comments, videos, and
photos & encoursged, however
we reserve the...

Sports Network salute to U.S. troops serving abroad,

PR— the Missouri National Guard supported, “This One’s
6,374 The National Guard . . ‘
T ﬁ e T S S T For You” which was expanded from a community-wide
Likes See A o fismen

Missouri National Guard Members Make Daring

Rescae of 3 Veor 01 Waman o Block Rver effort to include telecasts in Missouri’s two largest

FE#M oviosHus
&

Department of
Defense (DoD)

O = : marked the first time that both FOX Sports Kansas City
. @ e e e and FOX Sports Midwest hosted live telecasts to the

m University of Bear Facts - Citizen-Soldiers rescue woman in
Hissouri ﬁ gramatic flacd vidso

TR 1ok o
Guard Facebook page was used to help promote both baseball games.

metropolitan areas of St. Louis and Kansas City. This

troops in the same season. The Missouri National
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Missouri National Guard
Spe. Ingersoll, Spc.Hochee, Sgt. Pekarek, Sgt. McGregory, Sgt. Foley, Lt.
Rodriguez, Pfc. McCarty and Staff Sgt. Schmidt of 2nd Platoon, 548th

Transportation Company give a shout out to their friends, family, and the Kansas
City Royals.

FOX Sports Kansas City will provide a live telecast of the Royals home game
against the Detroit Tigers, shown worldwide on American Forces Network. Soldiers
with the unit will watch the game live at 3:40 a.m., Afghanistan time.

Be sure to catch the This One's For You! live telecast on Saturday, August 6th at
5:30.

548th Transportation Co. KC Royals Shout Out
Length: 1:14

%M Like - Comment - Share - August 4 at 9:11am - @

& Jennifer Stewart Archdekin and 19 others like this.

548th! Can't wait for you all to come home safe!

I Linda Jean Daily Wish I could be there! I miss you guys in the
August 4 at 9:23am - Like

Tiara Backus Lookin good Hochee!! Didn't know you were
deployed! Looks like WS helped you a lot!
August 4 at 9:30am - Like

Tena Christmas Wishing you all the best and stay safe!
August 4 at 4:10pm - Like

Write a comment...

Missouri National Guard

The Missouri National Guard went behind the scenes with Fox Sports Midwest at
the September 2nd "This One's for You" St. Louis Cardinals baseball game telecast.

Making of "This One's for You"
Length: 1:33

'Q' Like - Comment - Share - September 12 at 2: 14pm - @&

9 Jamie Melchert, Sandy Scheppers Stover and 12 others like this.
Jamie Melchert Thanks for all the support everyone!
¢ September 13 at 2:07am - Like

! Daniel Moses My wife was awesome with this...great job baby!
September 13 at 3:31am - Like

Write a comment...
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Missouri National Guard

3 Don't miss a live telecast with the Kansas City Royals and the 548th Transportation
Co. in Afghanistan tomorrow at 5:30 http: ffow.ly/5Tbr2

-‘ Kansas City Troops Watch the Royals Game on FSN
dvids e
M Like - Comment - Share - August 5 at 3:00p

[ar: people like this.

Write a comment...

comments and words of welcome and encouragement.

Events & Contests

Category G: Initiative in New Media (unit Category)
Missouri National Guard New Media

Notes

Notes provide vital
information to be posted and
shared. The Public Affairs
routinely updates a note
section titled, “In Memoriam”
as well as provide updated
information on deployment
and welcome home
ceremonies where individuals
are encouraged to leave

The events tab allows the Missouri National Guard, battalions, regiments, state and other organizations

to post Guard-related events that they are sponsoring. These events help support the well being of our

Soldiers, Airmen and their Families.

Missouri National Guard's Favorite Pages

Periodic contests encourage fans to
share pictures, comments on drill 3_3?“' R
activities, and other topics in order i

to win duffle bags, t-shirts or other

. . £  35th combat Aviation Brigad >
prices that have been supplied by A rooe i s

the 27th Recruiting and Retention.

. Missouri National Guard Agri-Business Development

Team IV- MULESKINNERS

Favorite Pages @Y -

Missouri Suicide Prevention Project

Page
Missouri National Guard’s Favorite

Pages allows for fans to make
direct connections to units, Page
projects and other areas of

Wingman Project

Museum of Missouri Military History

interest. Page

In order to keep its force of 11,500 Citizen-Soldiers and Airmen who serve in more than 60 communities
across Missouri and deploy abroad abreast of Guard happenings anytime and anywhere they serve, the
Public Affairs Office also has used Hootsuite for more than a year to help schedule updates and populate

its social media sites.
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