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Introduction

As a worldwide leader in sports, Entertainment Sports Programming Network (ESPN) is the
leading multinational, multimedia sports entertainment company featuring the broadest
portfolio of multimedia sports assets with over 50 business entities. Based in Bristol, Conn.,
ESPN pays homage to U.S. military veterans every year during the week of Veteran’s Day.

In 2010, ESPN chose to highlight the U.S. Army in Europe during their annual Veterans Day
SportsCenter broadcast. ESPN honored veterans and troops of the United States armed
services from November 6-11 with their “America’s Heroes: A Salute to Our Veterans”
programming, which culminated in a special SportsCenter edition live from the U.S. Army
Garrison-Grafenwoehr Parade Field in Grafenwoehr, Germany, on Thursday, Nov. 11. The
schedule of programs connected sports with military service and paid tribute to those who have
served, past and present.

ESPN gives consumers more than 10,000 hours of sports-related shows, including major league
events, the award-winning SportsCenter, highlights, news and analysis through 24-hour-a-day
programming. Its ESPN SportsCenter offers breaking news, highlights, features and in-depth
analysis to an average of 100 million viewers a month. SportsCenter airs on ESPN America each
day at 9 a.m. EST, 6 p.m. EST, and 11 p.m. EST. We saw this as a great opportunity to
communicate the value of U.S. Army Europe to our U.S. audience.

As the lead proponent, the Joint Multinational Training Command sought to fulfill our short-
range and long-range goals in support of our higher headquarters’ (U.S. Army Europe) strategic
communication initiatives:

Short-Range Goals

e Highlight what makes the U.S. Army in Europe unique. In the U.S., not many people
understand what our Soldiers do or how they live outside of the continental United
States. This was our opportunity to show them.

* Highlight the world-class training we provide to U.S. and multinational Soldiers. We
wanted to communicate the long history of Army training at GTA and how it has evolved
over the last century to be the Army’s focal point for realistic and relevant training for
U.S., NATO and partner nations’ forces in Europe, Africa and the Middle East. This was
particularly relevant because it coincided with the year-long celebration of the 100"
anniversary of the Grafenwoehr Training Area.
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Honor our Veterans, past and present. Highlight the past and present of Grafenwoehr,
particularly in lieu of the 100" anniversary celebration of the Grafenwoehr Training Area
in 2010, and celebrate and recognize all those who have served before and how their
contributions have strengthened the U.S. Army in Europe today

Long-Range Goals

Building the notion of “One Community.” We chose to replicate a “College Game Day”
atmosphere, with Soldiers, Family Members, and DA civilians from throughout the U.S.
Army Europe area of responsibility filling out the audience. We also included units from
around the Bavarian footprint to contribute to the sense that we are “One Community,”
the major theme of the JIMTC commanding general’s campaign plan for 2011.

Enhance German/American relations. We wanted to promote the cooperation between
the German and American military forces.

To maximize participation in the event and to ensure the successful execution of the event, our
plan consisted of several key components.

We worked with ESPN to set-up interviews and capture video and photographs for the
production of three feature stories which aired during the six-hour broadcast. The following
personnel were featured, highlighting the diversity within U.S. Army Europe:

Staff Sgt. Alicia Anderson, 7" Army NCO Academy -- the 2010 U.S. Army Europe NCO of
the Year and part of a dual military couple.

Maj. Keith Matiskella, 7" Army Combined Arms Training Center-- a marathon runner
and a single parent with a spouse deployed to Afghanistan

Capt. Danielle Cork, 172" Separate Infantry Brigade -- an All-Army Volleyball Player, an
assistant coach for the local Department of Defense Dependants Schools (DODDS)
Vilseck High School female volleyball team

To market to event and maximize participation, JIMTC worked closely with local DoD and
German media. In cooperation with both ESPN and the American Forces Network, we
produced two video/radio spots for AFN to air regionally to encourage personnel throughout
Europe to attend the event and to participate in tailgate activities. One of the spots even
included SportsCenter co-anchors Hannah Storm and Josh Elliott in the Sportscenter studio,
encouraging personnel to come out to the event. These spots began airing in October and were
the kick-off for marketing of the event. We also heavily utilized the JMTC page on Facebook to
keep people up-to-date on the latest news and happenings for the event.

As part of the Veteran’s Day activities, we conducted multiple events.
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* An Opening Ceremony, which included a helicopter insertion of eight 12" Combat
Aviation Brigade Soldiers decorated for valor by the U.S. and Germany for their heroic
rescue of German soldiers in Afghanistan in 2009.

e Presentation of the colors by the 7 Army NCO Academy Color Guard.

* Media interviews with 12 CAB Soldiers and German Soldiers.
e The Joint Multinational Training Command Commanding General, Brig. Gen, Steven L.

Salazar, Keynote Speaker, provided opening and closing comments for the event.

* The Warrior Challenge, a military skills competition.

e The Veterans of Foreign Wars (VFW) All-American award presentation to VFW Post
10692.

e The VFW Post 10692 memorial wreath laying on a 172"° SIB memorial

* Showcased units during the ESPN SportsCenter “Top Ten Plays of the Day” segments.

e Conducted DVIDSs feeds with units deployed in Iraq and Afghanistan during the
broadcast.

e ESPN-produced feature stories developed about selected U.S. Army Soldiers.

e Unit highlights throughout the broadcast.

* @Garrison retreat ceremony.

e A community tail-gate party during the six-hour broadcast, with volunteer musical acts
from within the community.

* The U.S. Army Europe Dixieland band, the Vilseck High School band, and Vilseck High
School Cheerleaders entertained the crowds in the main room during the broadcast.

e Use of a myriad of vehicles to serve as part of a static display and backdrop for the ESPN
SportsCenter set.

More than 5,000 personnel people attended the Veteran’s Day activities on the day of the
event.

The event was a success for the command and the U.S. Army in Europe. We were able to fulfill
all four of our goals. We were able to reach our U.S. audience, who are not always aware of
the mission of Soldiers overseas. We were able to highlight the training resources and facilities
unique to Europe, and we were able to further enhance the long-term strategic goal of
integrating units in the Bavarian footprint into “One Community” based on the JMTC
commanding general’s campaign plan.
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Research

Research for this event began by getting feedback from the United States Military Academy
(USMA), who ESPN featured during their Veterans Day coverage in 2009. USMA provided us
with their issues and concerns, which allowed us to address them during our planning. We
searched for and found on YouTube video clips of the 2009 broadcast in order to get
acquainted with the feel and look of the broadcast.
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Highlights of ESPN Veterans Day event at West Point, 2009

ESPN demographics

We also researched the ESPN organization to determine the audience they reached. For us, the
key points about the viewer demographics of SportsCenter were:

e ESPN SportsCenter reaches an average of 100 million viewers a month. In addition, if
compelling enough, we had the potential of reaching over 300 million subscribers
through ESPN International, which spans over 200 countries and territories on all seven
continents and includes TV (46 networks in 16 languages, with over 300 million
subscribers), wireless, interactive, print, radio, broadband, event management and
consumer.

e SportsCenter's has three primary broadcasts on ESPN America each day at 1 a.m EST
(which re-airs usually until 9 a.m. EST), 6 p.m. EST, and 11 p.m. EST, which allowed for
the potential to receive coverage beyond the broadcast time.


http://www.youtube.com/watch?v=peRiVc2nG3Y�
http://en.wikipedia.org/wiki/North_American_Eastern_Time_Zone�
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In addition, based on the following statistics, we determined this event could serve as a great
recruiting tool, since the median age of the viewers is between 18 and 34, with almost 50
percent of them single males. In our planning, we sought to tailor events for the broadcast to
highlight what makes the Army unique from other branches of service.

e Median age: 29 (66% between 18 and 34)
e Men:94% | Single: 47%
e College educated: 87%

Additional ESPN Market Research

Feature Story Development

We began to work with Grafenwoehr tenant units to find candidates that we could develop
feature stories around to pitch to the ESPN producer. We developed a questionnaire and
distributed it among tenant units for dissemination through command channels.

Sample ESPN Questionnaire

Site Survey

Two months before the event, we invited the ESPN Senior Producer, Senior Coordinating
Director, and Associate Director to Grafenwoehr to conduct a site survey to determine what
resources were available, potential broadcast locations, and for initial filming of locations and
features.

ESPN Site Survey ltinerary

Based on the site survey, we developed two courses of action, which were location dependent.
The initial guidance by our command was to conduct the event in our post gym. However,
during the site survey the ESPN producer recommended our parade field as the primary event
location. ESPN’s input convinced the JMTC commanding general to agree to the parade field
venue.

From this, we were able to develop an initial concept brief and an initial communication plan to
set the stage for the event.

Course of Action Brief(ESPN COA Brief.pdf)
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Planning

The Veteran’s Day ESPN SportsCenter live broadcast was a first for not only the IMTC and
USAREUR, but also for ESPN. This was the first time ESPN selected an overseas military
installation as a destination to conduct a live broadcast honoring veterans. The success of the
event required support from units and communities throughout the USARUER footprint to tell
the U.S. Army in Europe story.

ESPN Coordination Contact List

We sought to connect with our U.S. audience in the continental U.S. by highlighting the
uniqueness of living in Europe, marketing skills unique to the U.S. Army, and honoring the
sacrifices of our Soldiers and Veterans.

Concept of Operations

The U.S. Army Europe’s Chief of Staff’s guidance for the event was that it would serve to
highlight the whole U.S. Army in Europe. Our initial concept was based on the assets that were
available within our command, the Grafenwoehr military community footprint and throughout
USAREUR.

We developed the following proposal:

1. Tailgate Party -- The event would begin with the opening of a community tailgate party,
replicating a college game-day atmosphere. Family Readiness Groups the opportunity
raise money selling food and drinks to the event attendees. In addition, local talent
volunteered to entertain the crowds. As part of tailgate activities, the Armed Forces
Network Bavaria would conduct their afternoon radio show live on-site.

2. Military Vehicle Static Display -- On the parade field, as part of a static display serving
as the backdrop for the ESPN SportsCenter set, an M1A1 Tank, M2A2 Bradley, M113,
Mine Resistant All-terrain (MATV), six High Mobility Multipurpose Wheeled Vehicle
(HMMWYV), and a Mine Resistant Ambush Protected (MRAP) vehicle would highlight the
myriad of state-of-the-art vehicles we have in our arsenal, with a focus on counter-IED
vehicles.

3. Special Opening Ceremony -- The live broadcast would begin with an Opening
Ceremony, which would include a helicopter insertion of eight 12" Combat Aviation
Brigade (CAB) Soldiers, who were part of a 14-man medical evacuation crew who
rescued 11 German Soldiers from more than 200 Taliban fighters during a patrol on April
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2, 2010 near the provincial capital of Kunduz, Afghanistan. The MEDEVAC crew was
awarded the German Gold Cross, with Red trim for Valor— one of Germany's highest
awards for valor—on a German base in Kunduz province. The 12th CAB Soldiers were
the first Americans ever to receive the award. On the air, the Soldiers would reunite for
the first time with the 11 German Soldiers they rescued. During the insertion, the
battalion commander of the 5-158"" Aviation Battalion would narrate the events of the
mission, while responding to questions from the ESPN co-anchors Hannah Storm and
Josh Elliott. At the conclusion of the opening ceremony segment, the local media would
be invited to interview the U.S. and German Soldiers to highlight our commitment to our
multinational partners and to showcase the importance of the training provided by the
Joint Multinational Training Command.

Colors -- The 7% Army Non-Commissioned Officer (NCO) Academy—the Army’s oldest
NCO academy — would provide a color guard to render honors to our nation and the
German hosts.

Opening Remarks -- The Joint Multinational Training Command Commanding General,
Brig. Gen. Steven L. Salazar, would provide opening remarks highlighting the significance
of the event and the participation of the 12th CAB Soldiers. The main talking point was
that it was an opportunity to highlight the U.S. Army’s mission in Europe and our
significant contribution to building and maintaining strong relationships with our
multinational allies and partners.

. Warrior Challenge —We would host a Soldier skill competition called the Warrior
Challenge. Each of the six challenge events would be based on a battle drill, including a
litter carry, grenade throw, weapons assembly, equipment transport relay, palletized
load system (PLS) tire flip, and tug-of-war competition. We devised this is as an Europe-
wide event open to units across the USAREUR footprint, to increase the participation
and viewing audience.

VFW All-American Award Presentation -- The Veterans of Foreign Wars (VFW) Post
10692 would receive the VFW All-American award. The All American status recognizes
outstanding units and is based on participation in VFW Programs, as well as membership
gains by the Post It would be an opportunity to recognize the veterans who continue to
support our military, particularly in an overseas environment.

VFW Wreath-Laying Ceremony -- The VFW Post 10692would conduct a wreath laying at
a 172" SIB memorial honoring the Soldiers who made the ultimate sacrifice to our
nation. It would serve as a reminder of the seriousness of the work we do, while
honoring the sacrifices of our Soldiers past and present.

Unit Highlights -- Throughout the broadcast, ESPN would conduct unit highlights, which
would inform our U.S. audience about the different units who comprise USAREUR. We

8
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would conduct a live DVIDS satellite link-up with USAREUR deployed units in Iraq and
Afghanistan. In Afghanistan, we had the 2" Stryker Cavalry Regiment, while in Iraq, we
had the 1% Armored Division. To further brand this as a USAREUR event, we showcased
units during the ESPN SportsCenter “Top Ten Plays of the Day” segments, with two
Soldiers representing their respective units narrating the top plays of the day.

10. Soldier Feature Stories -- Throughout the broadcast, ESPN would play the feature
stories they developed during the site survey. We selected Soldiers who were athletic
and represented the diversity within the U.S. Army, including females, males, dual
military couple, single parents, NCOs, officers, and those with different levels of
experience.

a. Staff Sgt. Alicia Anderson: the 2010 U.S. Army Europe NCO of the Year and part
of a dual military couple.

b. Maj. Keith Matiskella: a marathon runner and a single parent with a deployed
spouse in 2" Stryker Cavalry Regiment

c. Capt. Danielle Cork: an All Army Volleyball Player, who is the assistant coach for
the DODDS high school female volleyball team

11. Crowd Entertainment -- Throughout the broadcast, we would have the U.S. Army
Europe band, the Vilseck High School band, and the Vilseck High School Cheerleaders
perform at the event.

12. Retreat Ceremony — ESPN would broadcast the garrison retreat ceremony with
commentary from the garrison commander. The retreat ceremony would serve a two-
fold purpose: it would signal the end of the official activities for the event, and provide
us an opportunity to pay respect to the U.S. flag and the flag of our German hosts.

13. Warrior Challenge Winners -- ESPN co-anchors would announce the winners of the
Warrior Challenge competition live on-air. The JMTC Commanding General and CSM
would present the winners with the ESPN 1*' place trophy.

14. Closing Remarks -- The event would close with the JIMTC Commanding General’s closing
comments reiterating the importance of the event and thanking everyone for their hard
work and participation.

Strategic Communication Goals and Messages

Our communication strategy targeted a variety of populations within the U.S. audiences to
fulfill our goals:

* To highlight what makes the U.S. Army in Europe unique.

* To highlight the world-class training we provide to U.S. and multinational Soldiers.
* To honor our veterans

* To build on the notion of “One Community” in U.S. Army Europe

* To further enhance good relations between the U.S. Army and our host nation

9
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We focused on a few key messages.

* USAREUR continues to support European security, which remains an anchor of U.S.
foreign and security policy.

* USAREUR plays a key role in supporting NATO and the U.S. European Command’s
Theater Security Cooperation program through joint partnership training, enabling
multinational militaries in Europe and Africa to transform their forces, NCO corps, and
training to meet the challenges of operating as part of a coalition.

* The U.S. Army in Europe is one community

e Our veterans are the heart and soul of the U.S. Army, and they are the reason why the
U.S. Army today is the best army in the world

Marketing
As a community relations event, we saw this as a great opportunity to integrate social media

into our communication plan. As part of the year-long celebration of the 100" anniversary of
the Grafenwoehr Training Area, we already had an established community on our
“Grafenwoehr 100” page on Facebook. We simply added the ESPN Veterans Day information
to that page, which not only already had an established fan base, but also would link new fans
to information about the history of the Grafenwoehr Training Area.

We also developed a broadcast and print marketing strategy. Roughly two months out from
the event, and then a couple of weeks prior to the broadcast, we planned on issuing press
releases both internally and externally. The purpose for the internal releases was to encourage
attendance and participation in the broadcast, while the external releases were targeted at
inviting local German media to cover the first-ever meeting of the 12" CAB Soldiers and their
German counterparts. We hoped to get the internal releases published in local base
newspapers and websites, as well as in Stars and Stripes for regional and world-wide coverage.

The broadcast marketing plan was heavily centered on the internal audience. Our plan was to
utilize the American Forces Network’s local, regional and world-wide distribution services on
both television and radio to promote and advertise the event. The call-to-action would be to
come out to the event, or watch it live on AFN Sports channel. Locally, we planned on working
in concert with the AFN affiliate in Bavaria to provide on-air promotion during live radio
programming. We also coordinated through AFN Europe with the American Forces Television
and Radio Service (AFRTS) to broadcast all six hours of Sportscenter live on Veterans Day to a
worldwide audience.

10
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USAREUR Unit Planning and Coordination

Based on the complex level of coordination required among numerous organizations, including
the JMTC, ESPN, the U.S. Army Garrison Grafenwoehr, and a variety of USAREUR units, we
began conducting weekly meetings beginning in late August to refine the proposed events and
to outline support requirements.

Our budget for the event was non-existent because this event was not a forecasted
requirement. The JIMTC and the units tasked were required to pay all expenses up-front out of
their own budgets. USAREUR would reimburse the costs after the event.

In concert with JMTC G3-Operations staff, we formulated an operations order for the event.
Our office also hosted weekly conference calls with the project officers and ESPN, weekly in-
progress reviews (IPRs), site reconnaissance, and updates in staff meetings and community
huddles.

ESPN Operations Order (ESPN OPORD 11-012.pdf)

ESPN Final IPR Brief (ESPN Final IPR.pdf)

11
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Implementation

In the weeks leading up to the Veteran’s Day ESPN SportsCenter broadcast, we conducted
multiple conference calls and meetings to refine the conduct of the broadcast. We created a
Warrior Challenge Crest for the Warrior Challenge competition, which ESPN used to develop
graphics for the competition. We provided unit logos, photos, video, and information to ESPN
for them to develop graphics for broadcast segments and to produce stories. In addition, we
created a graphic for the development of Warrior Challenge Coins for dissemination to

participating teams.

Graphic for
Graphic for Coin ESPN Warrior Challenge Logo

12
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Graphic used on Warrior Challenge Trophy

WARRIOR CHALLENGE
EVENT LIST

)
. Grenade Throw
Weapons Assembly Shuttle Run
PLS Tire Flip

Litter Carry

Tug of War
Equipment Transport Relay

T S

Graphic incorporated into ESPN info graphic
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Marketing

The marketing campaign got underway about two months prior to Veterans Day. In early
October, we issued our first press release officially announcing the event. During this time,
media advisories were sent to local and regional media and an internal command information
release was disseminated to the community to generate interest in the event. The garrison
newspaper carried a story about the ESPN broadcast before the event.

Initial Press Release

Media Advisory

Press Release used in Bavarian News, the U.S. garrison hewspaper

Press Release used on Army.mil

As planned, Stars & Stripes picked up the story and helped the public affairs office to market
the event.

“12"" CAB soldier to meet German soldiers they rescued,” Stars and Stripes, 08NOV2010

“ESPN SportsCenter to go live from Grafenwdohr on Veterans Day, Stripes, 08NOV2010

The broadcast portion of the marketing campaign began in earnest in the first week of October.
Using a concept and script our office provided, ESPN produced a 30 TV/radio spot to promote
the event on AFN in Europe.

ESPN Promotional Television Spot

Our office also produced a special TV/radio spot encouraging people to attend the event and
focusing on the tailgate party.

ESPN Tailgate Party Promotional Television Spot

Our broadcast marketing efforts were greatly enhanced by the staff of AFN Bavaria, who not
only continuously promoted the event during the morning and afternoon live radio shows that
air on weekdays throughout Bavaria, but also convinced their regional headquarters, AFN
Europe, to promote the event Europe-wide. Coordinating with our office, AFN Bavaria also
came up with a promotional contest to let listeners try their hand at sports broadcasting. The

14
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entrants would then be judged live on the air during AFN Bavaria’s morning radio show on
November 10 by ESPN co-anchors Hannah Storm and Josh Elliot. AFN Bavaria made one final
promotional push on the day of the event when they broadcast a live radio show from the ESPN
tailgate party.

AFN Bavaria “Be a Sports Anchor” Contest

AFN Bavaria ESPN Tailgate Party Promotion

In addition, the JMTC public affairs section pointed our audience to the command social media
sites — particularly Facebook -- to increase awareness of the event and to provide updates to
planned activities. We provided real-time updates, even from the event itself, to continue to
encourage people to come out or watch on television.

JMTC's Special Event page on Facebook

Anchor Script and Talking Points

On Nov. 3, the ESPN SportsCenter Feature producer arrived at the Grafenwoehr Training Area
(GTA) to deconflict any last minute issues and to prepare for the arrival of the remainder of the
ESPN SportsCenter crew. JMTC PAO began to craft a script for the broadcast to ensure the co-
anchors were prepared with factual information about the organization. The ESPN fact checker
used our script to create commentary for the co-anchors.

ESPN Script (ESPN Script.pdf)
Rehearsal

On Nov. 5, the remainder of the ESPN crew arrived in Grafenwoehr. On Nov. 7, we conducted a
tour of the Grafenwoehr installation to familiarize the crew and the ESPN anchors with the local
area, facilities, and the mission of our organization. During the time leading up to the event, we
began to conduct daily meetings with ESPN to resolve any last minute issues. We worked with
the ESPN co-anchors to film stand-up segments to broadcast on ESPN during the week to
generate interest in the culminating event at the GTA for ESPN’s weeklong salute to America’s
Heroes. Beginning two days prior to execution, we conducted multiple rehearsals to ensure we
met ESPN’s broadcast timeline.
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Veterans Day, Nov. 11, 2010

Tailgate Party
At 11 a.m, we opened the tailgate area, allowing unit family readiness groups and community

members the opportunity to set-up and begin tailgating. Throughout the day, a disc jockey and
volunteers acts entertained the crowd, while the Family Readiness Groups and the
Morale,Welfare, and Recreation (FMWR) sold food and beverages as a major organizational
fundraiser.

Opening Ceremony

At 3 p.m., the live broadcast commenced with an opening ceremony. The ceremony began with
the appearance of a Utility Helicopter (UH) 60 Blackhawk and two Attack Helicopters(AH) 64
Apache carrying eight 12" CAB Soldiers. On Apr. 2, 2010, these eight Soldiers were part of a 14-
man medical evacuation crew involved in the “Good Friday” rescue mission of 11 German
soldiers ambushed by more than 200 Taliban fighters during a patrol near the Afghani
provincial capital of Kunduz. The 11 German soldiers were critically wounded, and the battle
was still active when U.S. Black Hawk evacuation helicopters arrived on the scene. As the 12th
CAB Soldiers moveed into the broadcast tent, they were greeted by 10 German Soldiers who
were members of the patrol rescued by the crew. It was the first time they have met since the
rescue mission. Media were onsite to witness this initial meeting. The media were provided an
opportunity to interview the Soldiers.
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Video highlights of Opening Ceremony

Colors

The 7™ NCOA Academy presented the colors, then 1% Lt. Gwen Miller, of the 709" Military
Police Battalion, sang the U.S. National Anthem, followed by the playing of the German national
anthem.

Video highlights of colors

Opening Remarks

Upon completion of the anthems, Brig. Gen. Steven L. Salazar, Commanding General of the
Joint Multinational Training Command provided opening remarks, greeting the crowd with his
catch phrase “It’s Great to be at Graf!” Brig. Gen. Salazar’s comments spoke about the
importance of honoring our veterans, the accomplishments of the 12" cAB Soldiers, and the
uniqueness of our mission in USAREUR. He concluded by reminding the crowd to have a good
time and to show the world that we represent the best of our Army.

Grafenwoehr History Overview

ESPN, in cooperation with the JMTC Public Affairs Office, produced a brief overview of the
Grafenwoehr Training Area. The piece ran every hour. It was a perfect culmination to another
of our strategic communication programs in 2010 — the commemoration of the 100"
anniversary of the Grafenwoehr Training Area.
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Video overview of Grafenwoehr

Warrior Challenge

Upon completion of his remarks, the Warrior Challenge Competition began. The Warrior
Challenge was a military skills competition developed to highlight battle drills unique to the U.S.
Army. One challenge was conducted every hour of the six-hour broadcast, and on-air analysis of
each event was provided by the 2009 Department of the Army NCO of the Year, Sgt 1° Class
Aaron Beckman, currently a on the staff of the IMTC G3. He fielded questions about the
military importance of each event for the ESPN co-anchors and the viewing audience.

Video highlight of Warrior Challenge with Sgt. 1° Class Beckman color analysis

Feature Stories

Throughout the broadcast, ESPN broadcasted three feature stories developed with the support
of the JMTC public affairs office. They featured Staff Sgt. Alicia Anderson, the 2010 U.S. Army
Europe NCO of the Year and part of a dual military couple; Maj. Keith Matiskella, a marathon
runner and a single parent with a deployed spouse in 2" Stryker Cavalry Regiment; and Capt.
Danielle Cork, an All Army Volleyball Player, who is the assistant coach for the high school
female volleyball team, plays on a local German team, and part of a dual military couple.

SSG Alicia Anderson
Maj. Keith Matiskella
Capt. Danielle Cork

Unit Highlights

Interspersed among the Warrior Challenge Competition were unit highlight segments. Units
were given primetime coverage in a pre-designated location to highlight their organization.
Units displayed banners, cheered, applauded, and clapped during their segments. The
highlighted units also had representatives narrate the signature hourly feature of SportsCenter,
“The Top Ten.”
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Video of unit highlights

DVIDS Feeds from Irag/Afghanistan

Unique to this event, we were able to conduct live DVIDS feeds to USAREUR units deployed to
Irag and Afghanistan. Currently deployed to Afghanistan, we conducted a unit highlight
segment for the 2" Stryker Cavalry Regiment, allowing Maj. Matiskella and his young son in
Germany to see and speak with his deployed spouse, who was in Afghanistan with the 2"
Stryker Cavalry Regiment. The crowd was moved and amused by the antics of the son as the
parents spoke to one another. Prior to the DVIDS interview, ESPN broadcasted his feature
story. Currently deployed to Iraq, ESPN also conducted a live unit highlight segment with the
1% Armored Division through DVIDS, giving the commanding general an opportunity to talk
about their mission.

SPORTEIENTER
AMERICA'S

HEROES

Video highlights of DVIDS interviews

Crowd Entertainment
The USAREUR Dixieland Band, the Vilseck High School band and cheerleading squad entertained
the crowd throughout the day in the main broadcast tent.

Video highlights of crowd entertainment
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VFW Wreath-Laying Ceremony

At approximately 5 p.m, in honor of our veterans, the 172" sIB leadership, along with members
of the VFW Post 10692, laid a wreath at a memorial built by the Soldiers of the unit to honor
the ultimate sacrifice of their comrades in arms. Later, the contributions of the VFW Post
10692 were recognized. Brigadier General Salazar reenacted the Presentation of the All-
American hat from the VFW National Commander to the Grafenwoehr Post Commander, James
L. Holliman.

Video highlight of wreath-laying ceremony

Warrior Challenge Finale

Up to this point, the Warrior Challenge competition had boiled down to a close and intense
battle between the 18" Combat Service Support Battalion (CSSB) and the 172™ Infantry
Brigade. It was truly a David vs. Goliath fight, pitting a small support battalion against the
largest combat brigade in Europe. The Infantry battalion was determined not to lose to a
logistics unit. Going into the last challenge — the equipment transportation relay — the event
was a dead heat.

Video of the last Warrior Challenge event

Retreat Ceremony

As the Warrior Challenge competition came to an end, we conducted a retreat ceremony to
close the official events of the day. The Grafenwoehr Garrison commander, Col. Van Smiley,
provided commentary and explanation of the meaning of the ceremony for the ESPN co-
anchors and the audience.

Video of the retreat ceremony

Warrior Challenge Awards

At around 8:50 p.m., after the completion of the retreat ceremony, the 1% place winner of the
Warrior Challenge was announced and brought on stage. Brig. Gen Salazar and Command Sgt.
Maj. Darieus ZaGara, the JIMTC Command Sgt. Maj., presented the winning team with the ESPN
Warrior Challenge Trophy to resounding cheers from the crowd. At 9 p.m., the live broadcast
officially ended, with the crowd cheering in the background. ESPN continued filming to create
segments to broadcast on SportsCenter throughout the day following the event.
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Video of the Warrior Challenge Awards

Around 9:30 p.m., Brig. Gen Salazar concluded the event with a few closing comments. He
reminded the crowd why Grafenwoehr continues to be a great place, thanked them for their
support of the event, and reiterated the importance of the U.S. Army in Europe.

Evaluation

With the USAREUR Chief of Staff’s guidance clear — “to make this event an opportunity to
highlight the U.S. Army in Europe” -- we shaped the broadcast to connect with our U.S.
audience in the continental U.S. and throughout the USAREUR area of responsibility, by
highlighting the uniqueness of living in Europe, marketing skills unique to the U.S. Army, and
honoring the sacrifices of our Soldiers and Veterans.

By enlisting the support of units in USAREUR, we successfully executed this event, in spite of
the complex level of coordination required among numerous organizations.

As a community relation event, it was a great success for our organization, accomplishing our
goals for the event by allowing us to honor our veterans, while boosting morale with the
USAREUR community and conveying the importance of the U.S. Army in Europe.

Our marketing efforts were also a success. It was estimated more than 5000 personnel
attended the event. Personnel in attendance travelled from military installations throughout
the USAREUR footprint.

Print/Web Coverage

The JMTC public affairs office provided photos of the events to USEUCOM, USAREUR, and the
Department of Defense. We also created a command information story for release through the
Defense Media Agency. Army.mil posted photos and the story on their websites reaching our
senior Army leadership.
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“ESPN brings ‘touch of America’ to U.S. Army Europe,” U.S. Army website

Army slideshow: “ESPN celebrates Veterans Day in Grafenwoehr”

Published in The Bavarian News

We also posted photos from the event in real-time on our Facebook page, as well as posting the
best photos to our command Flickr page for people to download.

USAREUR created a series of clips of the broadcast for use on their YouTube site, showing an
average of 2800 hits among the three clips posted.

View USAREUR highlights of ESPN SportsCenter Veterans Day broadcast on YouTube

To date, we have also received hundreds of requests for DVD copies of the broadcast, which
ESPN was gracious enough to provide to us for distribution.

Our media coverage for the event included U.S., local, and regional media. In terms of
highlighting what makes the U.S. Army in Europe unique, we were able to broadcast our
messages successfully to our U.S. audience. ESPN estimated our messages reached more than
19 million viewers during the Veterans Day week.

“ESPN’s Weeklong Salute to Veterans Day,” ESPN MediaZone

In addition, through Stars & Stripes coverage, we were able to reach 350,000 readers through
their average daily readership. Because they did, multiple stories on the event, we were able
reiterate our messages multiple times.

“ESPN celebrates Veterans Day with troops, families at Grafenwohr,” Stars and Stripes

Host Nation Media Coverage

Through our media coverage by local and regional media, we were able to emphasize how we
continue to build good relations with our multinational partners, specifically our German hosts.
Based on their media coverage, we estimate we reached an audience of 498,000 personnel.
The following is a breakdown of the numbers by media organizations who provided coverage of
the event.

Grafenwoehr Newspaper 286,000
Oberpflalz TV 212,000
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Oberpfalz TV (Amberg, Germany) coverage of the ESPN event

“17" Infantry Brigade wins ESPN Warrior Challenge,” Grafenwoehr.com

Social Media

In addition, we leveraged our social media sites. Our Facebook sites saw a huge increase in
utilization during the event time period. We saw a spike in usage by 408%, increasing usage by
daily, weekly, and monthly active users. In addition, views and posting went up exponentially
during the event.
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Conclusion

The ESPN Veterans Day broadcast was a huge success for our command, the Grafenwoehr
Military Community and the U.S. Army in Europe. In essence we were given the opportunity for
an almost six-hour “infomercial” on a highly-watched national television network to highlight
the U.S. Army in Europe and how our Soldiers, Civilians and Family members live, work and
train at the Grafenwoehr Training Area. Through detailed planning, coordination and a lot of
negotiating, we were able to accomplish all of our communication goals for the event.
Additionally, we had the rare opportunity to add a true culminating event for Grafenwoehr’s
100" anniversary that was seen by a huge international audience. Many community members
in Grafenwoehr and those who attended the event from around Europe have told us that it was
one of the highlights of their year. Even the ESPN staff, who are veterans of countless Super
Bowls, World Series, Olympics and other high-profile sporting events, were extremely pleased
with the Veterans Day Sportscenter:

“...When you "pop in" as often as ESPN does to places around the world we have a tendency to forget the efforts
of our partners who make it really happen. Clearly without the Herculean efforts put forth by all of you and your
staffs our little production would not have met with the success it did. For that ESPN thanks you ... as | do
personally from the bottom of my heart. You all should know that the reviews back in Bristol were fabulous. My
sources tell me that the newsroom stopped every time a Warrior Challenge event came on the air. | work with a
tough crowd... so if they are stopping what they are doing to watch, that is a good thing. We appreciate all the
"support" the Army provided us, from people power to real power. It truly was a team effort.

For me it was a thrill to work with all of you. You are all pros. The event itself will go down as one of the most
rewarding things | have ever done in this business. Most of all, | want to thank you all for trusting us. We did our
best not to let you or the Army down.

Until next time... it WAS great to be at Graf!”

JackO

Jack Obringer

Senior Coordinating Producer
ESPN SportsCenter

ESPN montage of their Veterans Day coverage at Grafenwoehr, set to Toby Keith’s “American
Soldier”
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Appendix A: Additional ESPN Market Research

ADDITIONAL MARKET RESEARCH

Television

e ESPN on ABC (Broadcast)

e Six Domestic Cable Networks: ESPN (launched in 1979 — currently 99.5 M homes, ESPN
HD launched in 2003); ESPN2 (1993 —99.5 M, ESPN2 HD launched in 2005); all-sports
news ESPNEWS (1996 — 73.5M, ESPNEWS HD launched in 2008); ESPNU (2005 - 72.5 M,
focuses on college sports, ESPNU HD launched in 2008); ESPN Classic (purchased in 1997
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—42.0M, focuses on great sports moments and stars of the past); Spanish-language
ESPN Deportes (2004 — 5.3 M Hispanic homes)

Syndicated programming via ESPN Regional Television (the largest syndicator of college
sports TV), including the new SEC Networks (football, men’s/women’s basketball &
Olympic Sports), plus Big East and WAC (football and men’s basketball), and Big 12 and
Mid-American (football), plus subscription packages

46 International networks (see below for detail on ESPN International)

Radio

ESPN Radio (1992), ESPN Deportes Radio (2005)

ESPN Radio is heard on 750 affiliates. Major properties include weekday talk shows
Mike & Mike in the Morning (simulcast on ESPN2), The Herd with Colin Cowherd
(ESPNU), and The Scott Van Pelt Show (ESPN2). Major events series include Major
League Baseball and the World Series, NBA and The Finals and the Bowl Championship
Series.

Spanish-language ESPN Deportes Radio is heard on 35 stations, reaching 47% of the U.S.
Hispanic audience.

ESPN International

Formed in 1998, ESPN International spans over 200 countries and territories on all seven
continents and includes TV (46 networks in 16 languages, with over 300 million
subscribers), wireless, interactive, print, radio, broadband, event management and
consumer products.

The newest TV network launched in 2009 — ESPN in the UK — just six weeks after
securing the rights to Premier League soccer. It also features other top football action,
plus top European sports. Also, ESPN America is the new name for NASN (North
American Sports Network), ESPN’s first branded live television channel in North

Europe.

In addition to marquee U.S. (NFL, MLB, NBA, NASCAR, IRL, all of golf’s and tennis’ Grand
Slam events) and major international (UEFA Champions League and other top soccer,
cricket and more) sports, there are 13 local versions of SportsCenter in eight languages
— Spanish, Portuguese, English, French, Hindi, Cantonese, Mandarin and Japanese. The
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latest debuted March 2010 and covers U.S. sports for ESPN in the UK and is produced at
ESPN headquarters.
ESPN3.com is in Europe, Mexico, Brazil and Chile. In print, ESPN La Revista covers sports

in Mexico and Revista ESPN does so in Brazil. ESPN International Radio began
syndicating content in 2000 and is heard in four countries.

ESPN.com (1995), ESPNRadio.com & digital audio, fantasy games, ESPNDeportes.com,
ESPNSoccernet.com, ESPNCricinfo.com, ESPNScrum.com, ESPNF1.com, ScoreCenter, and a
growing number of market-specific sites

A busy 2009 for ESPN.com started with a redesigned home page with a cleaner design,

richer video experience, and enhanced Scoreboards, personalization and advertising.
Later in the year, the focus was on localization, with sites launched specific to Chicago,
Boston, Dallas and Los Angeles, followed by New York in 2010. Usage rose 12 percent
vs. 2008 and again led all sports sites. Subscriptions to ESPN Insider grew 10 percent.
Audio and video downloads remained robust with nearly 44 percent of all online sports
video viewed, nearly double the nearest competitor. Fantasy sports continued to grow,
with participants up 35 percent and growth in all 30 games offered. ESPN and Disney
Media Networks launched multiple ad-supported YouTube channels with short-form
content.

Broadband

ESPN3.com (Broadband, 2001; named ESPN360 in ‘05, renamed April 2010)

ESPN3.com, launched in 2001 and focusing on live events since 2007, is a live 24/7
broadband destination delivering more than 3,500 events annually. Dozens of content
agreements have bolstered the lineup, including MLB, SEC football and basketball, US
Open tennis, The Masters, plus top international soccer, rugby and cricket. It is available
at no additional cost to fans with a high-speed Internet connection from an affiliated
provider. Distribution doubled in 2009 to more than 50 million homes — two-thirds of
U.S. broadband homes. It is available via dozens of providers, including Comcast, AT&T,
Verizon, Cox, Charter, and many more. It is also free to U.S. college students and U.S.-
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based military personnel connected to on-campus educational networks and on-base
military networks.

Wireless

ESPN Mobile Properties (1995), ESPN Mobile TV (2007)

ESPN Mobile is an industry-leading collection of mobile web sites, apps, games, alerts
and video (ESPN Mobile TV and Video on Demand clips). ESPN was the leader in sports
(reaching more than three times the audience its nearest competitor) and the eighth
most-trafficked site overall on the mobile web in 2009. Visits were up nearly five-fold to
ESPNSoccernet Mobile (up 379 percent) and ESPNCricinfo Mobile rose 113 percent over
2008. Numerous apps were launched — ESPN ScoreCenter, downloaded more than 4.5
million times, plus ESPN Radio, ESPN World Cup, ESPN Fantasy Football and more. ESPN
Mobile sent nearly 900 million alerts, up 170 percent vs. 2008, and fans signing up for
alerts increased 117 percent. Viewers of on-demand video increased 87 percent; total
viewing rose 106 percent.

ESPN Mobile TV, the 24/7 mobile network on FLO TV and MobiTV platforms, added
originally produced 30-minute ESPNEWS blocks in 2009 and showed nearly 850 live
events, leading to total minutes viewing rising 186 percent.

Publishing

ESPN The Magazine, a bi-weekly launched in 1998, currently has a rate base of 2.0
million and in 2008 saw extraordinary growth in its style/fashion advertising category —
78%.

ESPN Books, launched in 2004, released 10 titles in 2009 under a joint imprint with
Ballantine, highlighted by Bill Simmons’ The Book of Basketball: The NBA According to
the Sports Guy (debuted no. 1 on NY Times bestseller list).
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Appendix B: Sample ESPN Questionnaire

SAMPLE ESPN Questionnaire

Name: Danielle Cork
Contact info: 475-9846 / danielle.cork@eur.army.mil

1)  What s your high school/college/professional athletic background (please include when you first
started playing, if you had any mentors, where you played, etc.)? | first started playing volleyball in the 7"
grade at Grand Ledge Public Schools for Ms. Colleen Carmody (now Price). At Grand Ledge High School, |
earned three varsity letters in Volleyball and one in Basketball. Concurrently, | played club volleyball for the
USA Michigan and LAVA teams. As a result of my club experience, | was recruited to play for West Point. |
decided to attend West Point because of its academic excellence, history, and the volleyball team’s
chemistry. | played volleyball for all four of my years at West Point. After graduation, | was selected to be the
graduate assistant/athletic intern for the fall 2007 season. | remained there to help coach and mentor the
team for an additional semester as a second lieutenant, gaining a wealth of knowledge about the sport from
Coach Alma Kovaci and Jeremy Sands.

2)  How do you continue to use our athletic background and skills, and how is that associated with the
military? The military is essentially a large team broken down into smaller and smaller teams. Just like in
volleyball, we work together on a daily basis to accomplish a common goal. Within the team, everyone
brings something different to the table — experience, knowledge, or even something as simple as a positive
attitude and willingness to learn. That was true in volleyball, and it is definitely true in the military.

3)  Areyou currently active with any teams or organizations? | was selected to play All-Army and All-
Armed Forces Volleyball this past spring and had the honor of representing the United States against Brazil,
Germany, The Netherlands, Canada, and Italy. Also, | volunteer at the Vilseck High School, assisting Vilseck’s
volleyball coach, Brian Swenty. Recently, | joined the Grafenwoehr Women's Volleyball team with team play
beginning in October.

4) Do you help mentor children, Soldiers, etc.? | had the wonderful opportunity, after graduating from
West Point, to stay an extra semester and to work with and train my former volleyball team. At first |
thought it would be difficult for me to transition from playing to coaching, but | absolutely loved it. | learned
a lot about the game from the head coach, Alma Kovaci, while on the sidelines, and | truly enjoyed working
with the girls and advancing their skills. Currently, | volunteer at Vilseck High School, assisting the volleyball
team as it prepares for its upcoming season.

5) How long have you been a part of the Grafenwoehr Military Community? | PCSed here in July 2008 but
spent a year deployed to Iraq, so I've been here at Grafenwoehr for about one year.

6) Do you know any other athletes, or former athletes who might be interested in participating in this

media event? My husband, Nolan Cork, is a former college baseball player and assistant coach. Additionally,
Jeremy Schnitzler (another Grafenwoehr Soldier) also participated in All-Army Volleyball this past year.
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Appendix C: ESPN Site Survey Itinerary

7" U.S. Army Joint Multinational Training Command
Public Affairs Office

Grafenwoehr, Germany
PHONE: DSN: 475-7776 COMMERCIAL (49) 09641-83-7776
FAX: DSN: 475-6469, COMMERCIAL (49) 09641-83-6469

AETT-PA September 10, 2010
MEMORANDUM FOR ESPN VISIT
FROM: Denver Makle, IMTC Deputy, Public Affairs Officer

UNIT 28130

Building 123, Room 101

APO AE 09114

Phone: DSN 475-7127

Home: 09661-9069033

Cell: 0160-98503551

Welcome to our installation!

September 14 (Tuesday)

Itinerary

0700-0915 Arrival at Grafenwoehr’s Gate 3
0800-0930 Go Building 902 (interview Sheehan)

1000-1130 Engagement Skills Trainer (MCSS bldg at Graf) and MRAP Egress Assisted Trainer
(motorpool 7 at Graf)

(Demonstration and B-Roll of training with Staff Sgt. Alicia Anderson — U.S. Army Europe Soldier
of the Year)

1230-1300 Lunch at NCOA Dining Facility (Cost of lunch $4.25)
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1300-1330 Enroute to RVTT

http://www.army.mil/-news/2010/03/02/35187-new-training-in-europe-brings-reality-to-
virtual-worlds/index.html

Staff Sgt. Alicia Anderson — U.S. Army Europe Soldier of the Year

1330-1500 Reconfigurable Vehicle Tactical Trainer (JMSC)

(Demonstration and B-Roll of training with Staff Sgt. Alicia Anderson — U.S. Army Europe Soldier
of the Year)

September 15 (Wednesday)

0600 Enroute to Hohenfels for Counter IED Training

0800 -1100 Situation Training Exercise

http://www.marines.mil/unit/marforeur/Pages/GeorgiansworkthroughthesticksduringAfghanlS
AFmissionprepexercise.aspx

1100-1200 Enroute to Vilseck

1200-1300 Lunch

1300-1430 Soldiers of 2-28 IN, 172nd training at the Medical Simulation Training Center
Interview and B-Roll with Maj. Keith Matiskella — Marathon Runner

1500 — B-Roll --- Meet at CATC (Bldg 336) (Matiskella 016091782659)

1530 — Go to Residence at Rose Barracks Duplex (address 2635 B Ozark Way) (Wife deployed
with Strykers)

1600 — Vilseck High School for B-Roll — Interview with Cpt. Cork and Coach Brian Swenty

1700 - Volleyball Practice
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September 16 (Thursday)

0800-1100 Link-up with CPT Danielle Cork at Cork’s home Lindenstock 20, Weiden 92637;
Cork’s husband (NCAA Division | baseball player) will also be available for the interview;
Photograph team photos, trophies, jersey’s, etc. at the home

1200 Lunch

1300 — 1430 Range-Control tour of range 211 (184 FA)

1930 Cork at German Volleyball practice (Gym near Tortugas in Graf)

September 17 (Friday)
Edelweiss Lodge and Resort

Garmisch — Cost 20 euro for train; 3 euro for the Gorge tour; Lunch cost is separate

0900 1600 Meet staff at Garmish for hike (Go up the Kreuzeck and go down Osterfelderbahn)
http://www.edelweisslodgeandresort.com/home.html
http://www.zugspitze.de/en/winter/berg/zugspitze/
http://www.garmisch.army.mil/Directorates/F%20M%20W%20R/0%20D%20R/default.asp
http://www.uherzog.de/alpspitze/alpspitze.php

1600-2000 Enroute to Grafenwoehr (could stay in Munich for flight the next day)
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Appendix D: ESPN Coordinating Contact List

ESPN Coordination Contact List

U.S. Army Europe PAO Staff

Bob Close

Chief, Plans and Operations

robert.close@eur.army.mil

DSN: (314) 370-8674, Comm: 011-49-6221-57-8674

Fax: (314) 370-6376, Cell (49 or 0) 162-2966213

Mission: Provide oversight of PA operations for the broadcast.

JMTC Public Affairs

Major Jennifer Johnson

Public Affairs Officer

jennifer.r.johnson@eur.army.mil

DSN:475-7776

CIV (0049) 09641-83-7776

BB: 01622-966063

Mission: Public affairs planner responsible for planning and coordinating resources involved with producing
content and the event venue to ensure the execution of the broadcast.

Ms. Denver Makle

Deputy PAO
denver.makle@eur.army.mil
DSN 475-7127

CIV(0049) 09641-83-7127

Mission: Responsible for coordination of resources involved with producing content to ensure the execution
of the broadcast.

SGM Rodney Williams

Deputy SGM
rodney.e.williams@eur.army.mil
DSN 475-8911

CIV(0049) 09641-83-7776

BB: 01622511859

Mission: Responsible for the coordination of resources involved with producing content and the event venue
to ensure the execution of the broadcast.

Christian Marquardt

PA Specialist
christian.marquardt@eur.army.mil
DSN 475-8444.,
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CIV(0049) 09641-83-8444
Mission: Will serve as stage manager for the event. Will work DVIDS portion of broadcast

JMTC G3

CPT Alan Cheung

G3 Current Ops
alan.cheung@eur.army.mil
DSN 475-8670

CIV(0049) 09641-83-8670

Mission: He is the project officer for this event. Responsible for tasking Grafenwoehr military community
organizations for equipment and personnel.

ESPN STAFF
Jack Obringer

Senior Coordinating Producer
Jack.W.Obringer@espn.com
Mission: Approves Content. Procures and manages resources and talent.

Jeff Schaetzel
Senior Coordinating Director

Jeff.Schaetzel@espn.com
Mission: Develops concept for broadcast.

Terry Brady

Associate Director

Terry.F.Brady@espn.com

860-766-3275 office

860-329-5269 mobile

Mission: To contract power, 8x8 m stage, lighting, sound system, office space, internet line, DVIDS
Coordination. Requires the following

AFN Station Commander

Tony McKinney

Station Commander/Operations Manager
AFN Bavaria

bavaria.afneurope.net
anthony.mckinney@afn.dma.mil

DSN 476-3172/3173

Civ 09662-83-3172

Cell 0162-297-3687
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Mission: To help with marketing and remote coverage of activities. Will provide the 4 man utility rigger
crew.

IMTC G4

CW4 PHILLIPS C. MONTGOMERY

Assistant CofS, Deputy G4

phillips.montgomery@us.army.mil

DSN: 314-475-8043

COMM: 09641-83-8043

CELL: 0162-296-6413

Mission: To act as liaison to procure office space, with furniture, and 20 x 30m tent for the broadcast. Will
coordinate for storage of ESPN equipment prior to the arrival of the crew. Will coordinate for meals in the
DFAC.

JMTC G6

MAJ John Dismer

Assistant CofS, G6

john.j.dismer@eur.army.mil

DSN 475-7493

Civ 09641-83-7493

BB 0151-159-86211

Mission: To liaison with 69" SIG to provide a 1xT1 internet line and 8 phone lines. Will provide 2 X 60 inch
plasma screen monitors w/stands for the event.

U.S. Army Garrison Grafenwoehr
John Winslow

John.winslow@eur.army.mil
DSN 475-8817
Civ 09641-83-8817

Mission: To task the Garrison organizations for this event. In his organization, they can procure portalets,
dumpsters, power, liaison with the schools,lighting of the water tower, blocking of streets, and MWR.

MWR

Andrew L. Snoddy

Chief, Recreation Division

andrew.snoddy@eur.army.mil

DFMWR, USAG Grafenwoehr

475-7165/1350/COM: 09641837165/1350

FAX: 475-6519/COM: 09641836519

Mission: To serve as liaison for lighting, stage, and PA system. Will assist in coordinating back-up make-
up artist and research best hotel for crew.
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