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Introduction 

Nominee: Blue Grass Army Depot 

Blue Grass Army Depot in Richmond, Ky., opened its gates to welcome more than 

300 Boy Scouts and 125 troop leaders and volunteers for the first Boy Scout 

Camporee ever held on the depot from September 30 to October 2, 2011. 

The three day Camporee event helped the depot showcase its environmental and 

recreational aspects to a local community that generally viewed the depot as a 

dangerous, unwelcoming place.  

The depot’s public affairs office, led by Samuel G. Hudson, researched, planned 

and facilitated the event, with support from the depot’s security, fire, safety, 

environmental, health, and legal departments.  Hudson and his team worked 

closely with the Boy Scouts of America, Blue Grass Council, to choose and prepare 

the site for the event, meet legal and environmental guidelines, and to facilitate 

the actual Camporee. 

The BSA Blue Grass Council had been searching for a suitable, centrally-located 

Camporee site for many years, and the depot was able to provide a site that 

satisfied all their Scouting needs. 

The Camporee gave local Scouts from across central Kentucky a chance to earn 

new merit badges, develop new skills, bond with other Scouts, and participate in 

demonstrations by local vendors.   

Most importantly for the depot, the Camporee showed both Scouts and their 

parents that the depot is a safe and welcoming place to visit, rather than just the 

site of a U.S. chemical weapons stockpile.  It also introduced the community to 

depot amenities and services available through the depot’s Morale, Welfare, and 

Recreation department, increasing revenue opportunities for the depot. 
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Research 

Nominee: Blue Grass Army Depot 

Research for the 2011 Boy Scout Camporee began with a fateful meeting between 

Col. Brian L. Rogers, BGAD Commander, Martin Koca, Boy Scouts of America Blue 

Grass Council program director, and Samuel G. Hudson, PAO.   The three were 

gathered at the Grand Opening of Lake Buck Historical Trail at the depot’s Lake 

Buck Lodge, when Koca shared how difficult it was for his council to find a good 

location for their Boy Scout Camporees.  

The Commander turned to Hudson and said, “I know a man with about 15,000 

acres here.  There must be a place for a Camporee on this depot somewhere.  

Sam, make it happen.” 

With the help of the other depot departments and the BGAD public affairs office, 

Sam made it happen. 

The first step was to choose a suitable location for the Camporee.  At first, 

Hudson offered the area around the depot’s Lake Buck Lodge to the Boy Scouts, 

but the Scouts were looking for a more wooded area farther from the highway. 

Next, Hudson checked out the depot’s bivouac site in the south-west corner of 

the base, further away from the highway.  The 21-acre site was ideal for the 

Camporee.  It included wooded areas and a large open space for conducting 

activities, close access to Lake Gem, and a one-way road leading in and out of the 

site. The Scouts agreed to the new site. 

Hudson then contacted the depot’s security, fire, safety, environmental, and legal 

departments to research and solve various issues before the big event. Hudson 

worked with the BGAD and Joint Munitions Command legal offices to address 

legal concerns about the Scouts’ safety during the weekend. The depot 

environmental division assisted by cutting trees and mowing the lawn of the big 

clearing.   
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PAO invited depot employees and volunteers from local organizations and 

colleges to come out for a Campground Cleanup Day in April 2011.  The 

volunteers spent a full day removing brush from the large camping area in 

preparation for the Camporee. 

The depot environmental and health departments decided on the number of 

people per latrine for the long weekend, and the fire department provided 

guidelines for cooking fires and approval for a supervised ground bonfire on 

Saturday evening. 

PAO worked with the operations and safety departments to ensure the Camporee 

site would be a safe location from the Scouts during the set weekend, and would 

not interfere with the depot mission or recreational hunts. 

All of this research led to the achievement of the public affairs office’s short term 

objectives for the event:  

1.  To promote the “Great Adventure” of Scouting to youth and their 

parents, strengthen core values, and provide opportunities for advancement for 

scouts. 

2. Provide a safe and fun environment for the 2011 Boy Scout Camporee. 

3. Establish an area on the depot that can be used by Boy Scouts and Girl 

Scouts for Camporees, Jamborees, and other future camping programs. 

The research also helped achieve the PAO’s long term objectives: 

 1. Portray an accurate, welcoming, and positive image of the depot to the 

local community.   

2. Show community members that there is much more to the depot than its 

stockpile of chemical weapons. 

3. Introduce the local community to the depot’s amenities and resources 

made available through the Morale Welfare and Recreation department. 
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Planning 

Nominee: Blue Grass Army Depot  

Event Objectives:  

BGAD’s mission for the event was to provide support, including land at the bivouac site, for the 

2011 Boy Scout Fall Camporee.  The purpose of the Camporee is to provide the public with 

awareness of scouting opportunities, non-scouts the opportunity to have a day of fun, and 

scouts participating in the Camporee to complete activities towards various achievements, 

badges and pins. 

The Boy Scouts of America Blue Grass Council Camporee committee planned, organized, and 

facilitated the execution of the event with the support and through the BGAD Public Affairs 

Office. 

PAO Planning Schedule: 

1. PAO meets with the Boy Scouts of America Blue Grass Council program director in 

February about hosting a Boy Scout Camporee on BGAD. 

2. PAO gathers a BGAD team for monthly meetings in preparation for the Camporee.  The 

team includes representatives from Environmental, MWR, Safety, Operations, Legal, and 

Security. 

3. PAO seeks an ideal camping site for the Camporee, finally choosing the BGAD bivouac 

site. 

4. PAO convinces Boy Scout parents and volunteers that the depot is a safe place to hold a 

Camporee for their children. BGAD PAO offered and conducted tours prior to the 

Camporee for families of the camping area and the depot. 

5. PAO consults his BGAD Camporee team to ensure it is safe, secure, and lawful for the 

Boy Scouts to hold their Camporee on BGAD.  

6. PAO leads a group of community volunteers in clearing the bivouac site for the 

Camporee in late April 2011. 

7. The original May date of the Camporee is moved back to the first weekend in October. 
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8. PAO creates an official Boy Scout Operations Plan for the event that delegates specific 

tasks to members of the BGAD Camporee team. The plan is reviewed and approved by 

Legal. 

9. PAO and Legal produce a BGAD Release and Waiver form for all Boy Scouts attending 

the Camporee and give it to a Boy Scout representative. 

10. PAO gives BSA Blue Grass Council representatives a preliminary tour of the Camporee 

site. PAO and BSA representatives choose open bonfire site. 

11. PAO sends out two media advisories alerting media about the Camporee and personally 

contacts media promoting coverage. 

12. PAO secures radios for PAO team and a BSA representative for the three days of the 

Camporee. 

13. PAO works out Camporee details, schedule of events, and BSA concerns during eight 

meetings with BSA representatives. 

14. PAO resolves parking issues, identifies a fishing site, designates camp sites, coordinates 

with BGAD Camporee team, and checks in with BSA representative before start of 

event. 

PAO’s budget for the 2011 Boy Scout Camporee was limited to the manpower hours needed 

before, during, and after the special event.  Manpower resources included the entire public 

affairs office, including one Eastern Kentucky University videographer intern, and 

representatives from the fire department, security, environmental, land management, and the 

Morale, Welfare, and Recreation department.  The depot also issued security radios during the 

Camporee to the PAO team and a Boy Scouts of America representative. 

The depot’s public affairs office also incorporated some of its strategic communication 

messages: 

1. Blue Grass Army Depot is a safe place to work, visit, and play. 
2. Blue Grass Army Depot is your depot. 
3. There is much more to Blue Grass Army Depot than chemical weapons. 
4. Blue Grass Army Depot is actively involved in the local community. 
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Overall Planning Schedule: 

BGAD helped support the execution of the Boy Scouts of America Blue Grass Council Camporee 

in five phases: Planning and Coordination, Camp Occupation, Event Setup, Main Event/ 

Camping, and Breakdown /Departure. Phase II through V ran simultaneously. 

Phase I-Planning and Coordination. This phase began March 2011 and concluded with the 

departure of all scouts on 2 OCT 2011. The phase is highlighted by coordination between the 

BGAD PAO, Environmental, Safety, Morale, Welfare, and Recreation (MWR) and Legal. Pre-

registration was requested to provide an estimated number of scouts wishing to participate in 

the Camporee. 

Phase II- Camp occupation. Phase II began 30 SEP 11 and continued until 1400, 2 OCT 11. This 

phase was characterized by the preparation of the “bivouac site” (cutting of the grass). The Boy 

Scouts of America Blue Grass Council Camporee created a Scout Operations Center (SOC)/First 

Aid Station within the camping area. All Boy Scout units will check in with the following: A. 

Roster of Troop Units (including full names of troops) to include adult’s full names. B. BGAD 

Hold Harmless Agreement signed by the parents or legal guardians.  C. Provide a list of all 

persons taking prescription medication and the type of medications, and any personnel with 

pre-existing medical conditions. D. Provide a list of all medical personnel, i.e. Mds, PA etc.  

Phase III- Event Setup. This Phase began 1700 on 30 SEP 11 and continued until 1400 2 OCT 11. 

Participating units were guided to their location (by Boy Scouts of America Blue Grass Council 

Camporee committe) on site, and set up their booth/activity/event/exhibit.  

Phase IV- Main Event/Breakdown. Phase IV began 1700 on 30 SEPT 11 with the Opening 

Ceremony and continued until 1400 2 OCT 11. 

Phase V-Camping/Departure. This phase may overlap with the end of Phase IV. Camping will 

take place in the assigned areas. Camping units are welcome to participate in fishing at Lake 

Gem or Lake Buck. All personnel must follow all State Fishing Laws and Regulations. 

Tasks to Directorates: 

Directorate of Law Enforcement and Security 

(a) Patrol event site periodically to ensure the security of event. 

(b) Ensure that one radio is provided to Boy Scouts of America Blue Grass Council Camporee 

contact by 1800 30SEP11. 
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(c) Provide Emergency Plan for lost child (Lake Buck Lodge as the recovery location for lost 

child), Severe Weather Plan (using BGAD Fitness Gym and Igloo Club as shelters). 

(d) Designate parking areas for the Boy Scouts of America Blue Grass Council Camporee. 

Environmental 

(a) Ensure that Camping areas have been mowed 

(b) Provide Medical Emergencies plan 

(c) Provide Primary and Secondary Location for Ground Camp Fire to accommodate the sitting 

of 300-600 Scouts. 

Safety 

(a) Provide a Safety Brief and 100 Emergency Key Tags to the Commander or PAO to be given to 

the Boy Scouts of America Blue Grass Council Camporee Scout Masters and Adults. 

(b) Ensure that Helo Landing area is marked and L3 notification/coordination are 

conducted/completed. 

(c) Prepare Risk Assessment of Boy Scouts of America Blue Grass Council Camporee. 

(b) Ensure that all Porta Potties are in compliance. The Boy Scouts of America Blue Grass 

Council Camporee will ensure that the Porta Potties are delivered NLT 1700 Thursday 29 SEPT 

11.  

c. Coordinating Instructions. 

(1) Boy Scouts of America Blue Grass Council Camporee committee will provide a list of events 

for camporee a minimum of three weeks prior to the event. 

 (3) Key Dates: 

--10 AUG – Ensure Camping areas initial mowing is complete (Boy Scouts of America Blue Grass 

Council Camporee, Overnight Site Survey), to support a August 12 overnight site survey by the 

council. 

--17AUG11 – Provide Emergency Plan 

--17AUG11 – Provide Primary and Secondary Location for Ground Campfire to accommodate 

300-600 Scouts 

--17 AUG – Designate primary and overflow parking locations 
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--17 AUG – Provide Medical Emergencies plan. 

--17 AUG – Provide a Safety Brief and 100 Emergency Key Tags. 

--17 AUG – Provide a Risk Assessment of Boy Scouts of America Blue Grass Council Camporee. 

--21 SEPT – Ensure Camping areas final mowing is complete. 

--30 SEP11 – Provide one non-encrypted radio to Boy Scouts of America Blue Grass Council 

Camporee representative.   

4. SERVICE SUPPORT. 

b. Logistics. 

(1) Water – There is no water fountain located near the camping area. The Boy Scouts of 

America Blue Grass Council is responsible for providing water container that may be filled up by 

using the Lake Buck Lodge or Igloo Kitchen facilities.  All water containers must be filled prior to 

the BGAD Liaison (PAO) securing for the night. 

(2) Food – During the camporee the Boy Scouts of America Blue Grass Council Camporee must 

provide their own food. During the event there will be limited opportunities to purchase food 

from the Igloo Club.  

(3) Latrine – Porta Potties will also be located at various locations near and around the camping 

area. The Boy Scouts of America Blue Grass Council Camporee committe will provide the name 

vendor and the time of delivery of the Porta Potties. 

(4) Fuel – The only fuel currently authorized is wood located within the camping area and 

charcoal/propane. Participants must provide their own.  

(5) Power – There is no electricity available in the camping area. 

5. COMMAND AND SIGNAL. 

a. COMMAND: The Scout Operations Center will be allocated at the most forward part of the 

camping area or area designated by BGAD DLES, and manned by the Boy Scouts of America Blue 

Grass Council Camporee SOC staff.  

b. SIGNAL: Boy Scouts of America Blue Grass Council Camporee staff will maintain contact with 

BGAD Desk Sergeant by means of one non-encrypted radio provided by BGAD DLES.  
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Implementation 

Nominee: Blue Grass Army Depot  

The Boy Scout Camporee, “A Journey to Excellence”, began Scouting registration at 5 p.m. on 
Friday, September 30, and continued into Sunday morning, October 2.   Three hundred Boy 
Scouts and 125 adult volunteers spent the night on BGAD Friday and Saturday. 

Below is a copy of the official Boy Scout Camporee schedule: 
 

Friday:     5:00 – 10:00 p.m.: Registration 

 10:30 p.m.: Personnel Accountability Report to Security/PAO 

Saturday: 7:00 a.m.: Reveille 

 8:15 a.m.: Assembly 

 8:30 a.m.: Flag Ceremony 

 9:00 a.m. - 12:00 p.m.: Programs 

 12:00-1:00 p.m.: LUNCH   (with your troop) 

 1:00-4:00 p.m.: Programs 

4:00-5:00 p.m.: Son of the American Revolution  

                            History of American Flag 

 5:00PM-5:30 p.m.: Flag Retirement 

 5:30PM-6:30 p.m.: DINNER catered by MWR 

             7:30-9:00 p.m.: Boy Scouts Campfire/ Dessert Cookoff 

 10:30 p.m.: Personnel Accountability Report to Security/PAO 

Sunday: 7:00-10:00 a.m.: Troops break camp and leave site. 

 
Below is a list of the programs and activities performed during the Camporee: 
 
1. Spider Web- Scouts work together as a patrol to maneuver through a set of ropes strung 
between two poles without touching any of the rope. 
2. Fire Building- Scouts build a fire in an above ground fire pit with either no matches or a single 
match using natural tinder. Also, scouts are challenged to work as a team by only using one 
hand a piece to build and light the fire. 
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3. Memory Games- Scouts see a picture of a group of items and then have to arrange the items 
to match the photo. 
4. Flag Pole Race- This is a timed patrol race where scouts will lash together three 
pieces of wood to create a flag pole about nine feet in length. 
5. Blindfold Obstacle Race- This is a low speed obstacle course where scouts are guarded by 
their patrol leader to navigate through a series of tasks. Examples 
could be placing a marker, transporting a cup of water from one area to another 
through relay, or having to navigate a specific path laid out on the ground. 
6. Disc Golf- This is a sport where a plastic disc is thrown at a basket using golf rules. 
7. First Aid- Scouts perform mock responses to field injuries like splinting a broken leg, creating 
a stretcher from a blanket, bandaging mock lacerations, or diagnosing from symptoms what 
could be wrong with someone. 
8. Blizzard Tent Race- All scouts but one are blindfolded or otherwise handicapped and have to 
work together as a team to set up a tent in a timed competition. The non-blindfolded scout will 
not be able to participate in setting up the tent, but can give instruction to the other scouts. 
9. Outdoor Survival- Scouts learn an outdoor survival lesson and then use rope and fallen tree 
limbs to build a survival shelter. 
10.General Store 
11. Dessert Cook-off 
12.Geocaching- Scouts use a GPS to find objects hidden at specific coordinates. 
 
PAO Implementation Schedule: 
 

1. PAO maintains a constant presence throughout the entire weekend, facilitating the 

Camporee by executing these specific tasks: 

a. Provide assistance to the BSA Blue Grass Council. 

b. Ensure all Safety Procedures are followed according to the OPORD. 

c. Ensure that all persons/visitors were accounted for during the event. 

d. Tell the BGAD story to Camporee guests. 

e. Maintain communications with BSA Blue Grass Council representative, BGAD 

security, operations, and fire departments via radio. 

f. Monitor the bivouac site. 

g. Escort media. 

h. Network and build community relations with BSA leaders and vendors. 

i. Conduct interviews w/ Boy Scouts for BGAD Detonator article. 

j. Assist Boy Scouts on earning their Journalism merit badge. 

k. Take pictures for Detonator, social media sites, and historical records. 

l. Produce video of Camporee events. 

m. Promote the resources provided by BGAD’s MWR. 

n. Post pictures on Facebook and Flickr. 
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o. Post videos on YouTube and BGAD video channel. 

p. Conduct an official count of Boy Scouts and volunteers each morning and 

evening of the Camporee. 

Accomplishments:   

 The Scouts were able to earn several different merit badges, including First Aid, Fire Safety, 
and Journalism.  The BGAD and Blue Grass Chemical Activity public affairs team personally 
assisted five Scouts in earning their Journalism merit badge during the event. 

 On Saturday, October 1, dozens of vendors set up booths, presentations, and activities 
enriching the Scout’s camping experience.  Vendors at the event included the American Red 
Cross, the Madison County Department of Emergency Management, the Lexington Fire 
Department, Torrent Falls Climbing Adventure, Sheltowee Trace Association, Friends of 
McConnell Springs, Lexington Bluegrass Pride, and the Kentucky Department of Fish and 
Wildlife. The vendors’ presence fostered stronger community ties and exhibited BGAD’s land 
and resource capabilities to a wider community audience. 

 The Boy Scouts also experienced a special presentation on the History of the Flag by the Sons 
of the American Revolution Saturday at 4 p.m. The presentation concluded with a flag-
burning ceremony executed by members of Troop 382. As a U.S. military installation, BGAD 
was proud to be connected with introducing the Scouts to these patriotic events.  

 After the solemn flag-burning ceremony, the Scouts enjoyed a meal catered by the depot’s 
Morale, Welfare, and Recreation department and a supervised ground campfire.  This 
earned revenue for the depot and introduced a new audience to MWR’s catering services. 

 The fire truck from the BGAD Fire Department was present during the campfire, illustrating 
the depot’s emphasis on safety. 

 The Boy Scouts asked to start planning in December for a much larger Camporee in 2012 and 
2013.  (See Event Feedback Comment Card section.) 

Media Response to Camporee:  

 Richmond Register covered Saturday events in their Sunday edition, publishing a very 
positive story about the Camporee. 

 Channels 18, 36, and 54 requested photos of the event from the BGAD PAO.  
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Evaluation 

Nominee: Blue Grass Army Depot  

The 2011 Boy Scout Fall Camporee was a success.  More than 400 campers enjoyed the land 
and resources available on Blue Grass Army Depot—300 Scouts and 124 support staff on Friday 
night, and 350 Scouts and 150 support staff on Saturday night. 

The Camporee helped BGAD tell the Army story through the lens of BGAD; support a 

paramilitary organization, e.g., Boy Scouts of America; improve BGAD’s public image; show 

BGAD as an active community partner; and increase interest in BGAD programs and services. 

The Camporee also helped change the community’s predominantly negative view of BGAD and 
reinforced the depot’s command message, “Blue Grass Army Depot is a safe place to work, live, 
and play.”  Scouting families who were initially reluctant to send their young Scouts onto BGAD 
changed their mind after taking tours of BGAD.  The Camporee reinforced the image of the 
depot as a safe place, as there were no injuries or major incidents during the event. 

The overwhelming response from Boy Scouts attending the Camporee was very positive. The 
Boy Scouts especially enjoyed the versatile land site provided by BGAD. (For details on Boy 
Scout feedback, see pages 28-31 of this document.) 

With BGAD’s help,  the Boy Scouts of America, Blue Grass Council achieved their mission of 

providing the public with awareness of Scouting opportunities, non-Scouts the opportunity to 

have a day of fun, and Scouts participating in the Camporee to complete activities towards 

various achievements, badges and pins. 

The depot received positive, front page coverage of the Camporee from the local newspaper, 

the Richmond Register.  (See the Richmond Register article on pages 23-24.) 

BGAD’s relationship with Boy Scouts of America, Blue Grass Council did not end with the 

Camporee.  BSA Blue Grass Council has already requested the use of the Camporee site for a 

larger Camporee in 2012 and beyond.  They are also interested in leasing land from the depot 

for future Scouting campouts.  This would potentially make BGAD and the BSA Blue Grass 

Council public-private partners. 
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Event Photographs 1 
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Event Photographs 2 
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Media Advisory  #1 
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Media Advisory  #2 
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Richmond Register, Page 1 
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Richmond Register, Page 2 
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Event Satisfaction Comment Cards / Feedback 

Email Feedback from Roger Lane, Boys Scouts of America Blue Grass Council: 
 
-----Original Message----- 
From: Roger Lane [mailto:ctriway@insightbb.com]  
Sent: Monday, October 03, 2011 8:33 AM 
To: Hudson, Samuel G CIV USA AMC 
Subject: Re: Journalism Badges (UNCLASSIFIED) 
 
Thank you Sam!  
 
I hope the weekend went well for you all. My group (and JB) bugged out shortly after the Sons of the 
American Revolution departed. 
 
I will relay the message here onto the scoutmasters and boys who worked on this. You all have been so 
good to us, and I look forward to hearing from you again. In fact, I am wondering if you would join us in 
a post camp meeting to discuss the pro's/con's of the event. I want to do this again on a bigger scale in 
2013 down there. With 2 years to plan, budget, and prepare we can really do it up the right way! I am 
sending out a survey to all units, and staff. I think it will be awesome. 
 
Roger Lane 
_______________________________ 
 
From: "Samuel G CIV USA AMC Hudson" <samuel.granvil.hudson@us.army.mil> 
To: "Roger Lane" <ctriway@insightbb.com> 
Cc: "Sheryl J CIV USA AMC Lowell" <sheryl.lowell@us.army.mil>, "Mary R Miss CIV USA AMC Moses" 
<mary.rose.moses@us.army.mil>, "keith J CIV USA AMC justice" <keith.j.justice@us.army.mil> 
Sent: Monday, October 3, 2011 8:17:48 AM 
Subject: Journalism Badges (UNCLASSIFIED) 

 

Feedback Examples from ICE Comment Cards: 
 

1. A comment card was submitted for: Public Affairs Office on 02 Oct 11 at 10:23 PM CT  
 
Customer Comments: 
 
      I've lived here for over 25 years and I have never seen this much involvment from the Depot.  Mr. 
Sammy was wonderful and is very active in the community.   Hope we can do it again next year. 
 
Name: Troop 281 
Use this link to login and enter ICE customer followup information. 
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5394168  
 
                                   FOUO (For Official Use Only) 

mailto:ctriway@insightbb.com
mailto:samuel.granvil.hudson@us.army.mil
mailto:ctriway@insightbb.com
mailto:sheryl.lowell@us.army.mil
mailto:mary.rose.moses@us.army.mil
mailto:keith.j.justice@us.army.mil
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5394168
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2. Customer Comments: 
 

      We had an awesome weekend.  Sam, Mary and Keith were phenomenal!!!!  The service provided by 
the Public Affairs Office is unsurpassed.  The BGAD should be quite proud of the PAO!  Well done to all.  
Special thanks to each of you as well.  Your work on behalf of the BGAD allowed us to have a very special 
weekend.  It was not simply successful - it was INCREDIBLE!!! 
 
Name: Scott Seitz, Scoutmaster BGC BSA Boy Scout Camporee 
 
Use this link to login and enter ICE customer followup information. 
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5393915 
 
                                   FOUO (For Official Use Only) 

 
3. A Satisfied comment card was submitted for: Public Affairs Office on 02 Oct 11 at 05:40 PM CT  

 
Customer Comments: 
 
      Our Boy Scout Troop, Troop 90; participated in the Fall Camporee that the Depot supported.  The 
staff that organized this event did an exemplary job.  We had such a great time, that I hope that the 
installation will sponsor future events in support of the Boy Scouts.  As an Army retiree, it is great to see 
Army installations such as the Bluegrass Army Depot support such a worth while organization.  Thank 
you for all your support, without your generous support we could not provide such worthwile activities. 
 
SFC(R) Mark Morgan 
BSA Troop 90 
 
Use this link to login and enter ICE customer followup information. 
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5393978  
 
                                   FOUO (For Official Use Only) 

 
4. A Satisfied comment card was submitted for: Public Affairs Office on 02 Oct 11 at 06:52 PM CT  

 
Customer Comments: 
 
      Scout Troop 90 attended the Fall Camporee 2011 at the Blue Grass Army Deport and we were 
thoroughly impressed and the Boy Scouts has an AWESOME time!  Thank you so much for hosting this 
event.  I know the youth who attended will not forget the experience. 
 
Name: Charles Boggs 
 
Use this link to login and enter ICE customer followup information. 
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5394009  
 
                                   FOUO (For Official Use Only) 

https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5393915
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5393978
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5394009
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5. A Satisfied comment card was submitted for: Public Affairs Office on 02 Oct 11 at 05:53 PM CT  
 
Customer Comments: 
 
      Troop 109 , West Liberty, Ky. wishes to say that we had GREAT time. Thank You! Hope we can come 
back next year. 
 
** Customer did NOT provide contact information ** 
Use this link to login and enter ICE customer followup information. 
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5393985  
 
                                   FOUO (For Official Use Only) 

 
6. A Satisfied comment card was submitted for: Public Affairs Office on 02 Oct 11 at 11:53 AM CT  

Customer Comments: 

      Thank you for all the hard work in preparing and assisting with the recent Boy Scout Camporee.  We 

had a great time and the loation and facilities were first rate.  It was exciting for our Scouts to think that 

they were able camp on a military base.  Sam was outstanding and enthusiastic.  We look forward to a 

continuing positive relationship with GABD (Edit: BGAD). 

** Customer did NOT provide contact information ** 

Use this link to login and enter ICE customer followup information. 

https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5393830  

                                   FOUO (For Official Use Only) 

-------------------------------------------------------------------------------------------------- 

7. A Satisfied comment card was submitted for: Public Affairs Office on 12 Oct 11 at 01:31 PM CT  

Customer Comments: 
 
      I was involved in the planning and execution of the recent Blue Grass Council Camporee held at your 
facility. The PIO (Edit: PAO) was outstanding in his service to this project.  His demeanor exhibited the 
utmost in professionalism and character.  Any problem or issue was addressed promptly and resolved to 
the satisfaction of those involved.  He took on this project in a personal way that was very refreshing in 
this day of government bureaucracy.  I am of the opinion that this event would not have gone as well 
without his direct, personal attention.  You should be proud to have this man as a public representative 
of your post.    
**Customer has requested a response from management.**   
Name: Charlie Davis 
Use this link to login and enter ICE customer followup information. 
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5419785  
 
                                   FOUO (For Official Use Only) 

https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5393985
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5393830
https://icemgr.disa.mil/admin/login/index.cfm?fa=login_form&cn=5419785
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Social Media Statistics for Boy Scout Camporee 

Facebook:  http://www.facebook.com/pages/Blue-Grass-Army-

Depot/150963121597068  

The statistics below are taken from the week surrounding the Boy Scout 

Camporee. (9/30/2011-10/7/2011): 

 2,785 post Views 

 7 related posts 

 41 incidents of Post Feedback 

 10 New Likes, up 400% from previous week 

 Increase in daily, weekly, and monthly active users on site 

 

Flickr:  http://www.flickr.com/photos/bgad  

 1,470 photo views (from 9/30/2011 to 1/23/2012) 

 101 photos posted 

 2 photo sets  

 66 set views  

 

YouTube:  http://www.youtube.com/profile?user=BGADPAO  

 4 related videos posted (from 10/11/2011 to 1/23/2012) 

 238 views (from 10/11/2011 to 1/23/2012)  

 

 

http://www.facebook.com/pages/Blue-Grass-Army-Depot/150963121597068
http://www.facebook.com/pages/Blue-Grass-Army-Depot/150963121597068
http://www.flickr.com/photos/bgad
http://www.youtube.com/profile?user=BGADPAO



